# % 




»»» 


o' 56698 "99719 


COASTING WITH BEACH MUSIC 

The tunes and the story behind The Shag 


GEMINI'S NEW GENERATION 

CD-2000X Dual CD Player reviewed 
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Accurate Digital Scratching, 
Tempo Lock, & On-Board Effects 


American Audio 


Check out the Pro-Scratch2 Today! 

Contact us today for an authorised dealer 
near you or a free brochure on the Pro-Sci atch<5, 

800.358.6337 or info@americandj.com 
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Elegant Weddings 

Making your way in the world of high-end events 
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Exactly what are you trying to sell? 
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Fos&in Awesome. 

Antari hos the fullest range of ETl/Ul listed fog, haze and effects machines available today including the incredibly affordable 
F-8QZ series Fogger to the DMX Z-1200 with removable heating core, the high output Z-1500 or Z-3000, the Z-300 Fazer’,’ 
the S-100 Snow Machine and the new HZ-400 Professional Hozer. Many available with affordable wireless remotes and built-in (or converted) OMX. 

With outputs ranging from 2,000 to an incredible 40,000 cubic feet/minute, you can be sure your audience will be in a fog no matter what size crowd you have. 

Without Anturi, you don’t huve the foxiest, 



high output fogger with wireless remote high output bubble machine with timer remote 



Distributed in the U S. by StOntOfl 
3000 SW 12nd Street, Hollywood FI 33312 
954.689.8833 / Fax 954.689 8460 
www.itonlonmagnctics.roin 


A Stanton Croup Company 0 1002 




Elegance 


“Elec^uMe" means not only having only the best, but also 
having everything In perfect order. The word conveys a 
sense of order and smoothness as well as the highest in 
quality. That's why it’s just as appropriate to say, “It was 
an elegant wedding," as to say, “That user interface is 
elegantly designed." 

In this issue of Mobile Beat, Matt Graumann tells us 
what we need to know to succeed in the world of high-end 
weddings. Are you ready for the challenge? And to help 
you get your wedding marketing efforts in perfect order, 
we’re Introducing a new series of articles by Peter Merry. 

Elegant solutions are here from the realm of DJ gear, 
in the form of some new software/hardware pairings, new 
CD players, and streamlined portable PA systems. 

We ll also take a look at a few DJs who have distin¬ 
guished themselves, each finding a unique niche to call 
his or her own. 

And that’s just the tip of the ice sculpture. Mobile Beat 
is here to help you polish your DJ business to a shine of 
which Jeeves would be proud. 


Dan Walsh, 

Managing Editor 



BREAKING NEWS! 

Mobile Beat Adds Orlando 
to 2003 Show Schedule 



Mobile Beat DJ Shows and Conferences 
producer Mike Buonaccorso has just 
announced the move for 2003 of the 
summer show to the Radisson Universal 
Orlando Hotel, in Orlando, Florida. To 
be held June 30, July 1 and July 2, it will 
be the first Mobile Beat DJ Show in that 
area. 

The show promises to be another great combination of 
seminars, exhibits and special events for the on-site enter¬ 
tainer. 

"Now, in addition to Las Vegas, it is exciting to bring 
the show to another hotbed of entertainment and recre¬ 
ation," Buonaccorso said, adding, "The prime location 
across from Universal Studios, combined with the fact that 
school will be out for the summer, adds up to not only a 
learning experience for 1 «Js but a great opportunity for a 
family vacation.” 

Look for more information in the next issue of Mobile 
Beat or check for updates at www.mobilebeat.com. 
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Most people have heard that the advances in computer 
technology and digital recording in the past five years 
continue to have a crippling effect on the entire music 
industry. The extent of the damage is nothing short of 
profound. Estimates are that over one billion songs are 
being stolen (copied without purchasing) each month. 
Thousands of stores, (some probably in a town near 
you) are now gone—out of business at an alarmingly 
high rate! Most of the biggest distributors (music whole¬ 
salers) have also been forced to close or are presently 
in bankruptcy 

For consumers, the inevitable result will be sus¬ 
tained high CD prices, less new product and artists, 
fewer places to shop, and many artists not willing to put 
their music out there for the stealing. The proliferation 
of ways of obtaining digitally recorded music continues 
to provide easy avenues for thieves and pirates. Even 


paying a Web site to download music does not guaran¬ 
tee that the makers of that music will get their fair share. 
Why should anyone work to create good music and not 
get paid? 

Though many DJs do respect that, it appears there 's 
far too many that don't. For those who don’t, here's 
a thought: perhaps the next time you feel entitled or 
inclined to take free copies of music, you should con¬ 
sider this—who will hire a DJ when there’s less and less 
music that people care to hear? 

Though there’s no clear, easy answer to this problem 
in sight, perhaps one lesson we should all learn from this 
is that sometimes the old way is the best way. After ail, 
when you buy a CD from a reputable music seller you’re 
helping to keep stores open, people employed, and you’ll 
also be helping to make sure artists get paid. 

Continued on page 12 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 


Need to upgrade your Karaoke system? Want to take your performances out on the next level, 
but need more sound? VocoPro has the perfect systems for you to do the job right. 

VocoPro's Professional Karaoke line offers a wide variety of systems to accommodate your needs, whether you're 
performing at home or in nightclubs. All of VocoPro's systems are fully expandable to give you the ultimate in 
flexibility. Great sound and pro features are just two more reasons to go with a Pro Karaoke system from 
VocoPro. 


Because after all, you sing like a Pro! Let VocoPro 
show the world how good you really sound. 


DECODE-G1 

CDG DECODER SERIES 


DA-8300 PRO 

AMP/MIXER SERIES 


'LAYER 


KJ- 7900 PRO 

MIXER SERIES 
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SEMI-PRO SERIES 


BRAVO II 

SINGER SERIES 


CLUB 6800 

CLUB SERIES 


TWISTER II 

PRO SERIES 



If 


-J * \ * * 

1 

m 


J* * 











Lo w To Print 


$599“ 
$149* 
$199" 
Special - Call 
$149" 
$369* 


American Audio ProScratch-2 
Gemini CDJ-15 
Numark Axix-2 
Numark Axix-8 
Stanton S-250 
American Audio PSX 


Numark CDN-88B S3 

American Audio PR0200-MK3 

Gemini CDX-6Q2 

Den on DN-2600F -$9 

Gemini CDX-20Q0 

Stanton S-550 

Pioneer CMX-3Q00 


To Low TO Print 


0JM-3000 Digital Mixer 


SoundFactor 


Truss & Stand 
Package That’s 

100% Portable 

Lights arc sold 
separately. * 

TSP List S 199.99 


SF-15 15-Inch 2- 
Way Speaker: 

The Great Sound You 
Expect From JBL - The 
Price You Don’t 

SF-15 Lisi $359.00 c;i 


Crown CE-2000 
Crown CE-1000 
QSC RMX-850 
Mackie M-14001 
Crest ST-1000 
Samson F-800 
QSC PLX-3402 


American DJ XP-3 Moving Ught $499* 
American DJ Big Shot Strobe $29* 
American DJ Copilot Control Sys $199“ 
Par-64 Complete with Light $49" 
Chauvet F-750 Fog Machine $59* 
#64514 Replacement Lamp $16" 
Marlin MX-1 Scanning Ught $499* 


Yamaha S115-IV16 2-way $299* 

Fender SQ-SUB Subwoofer $159" 

JBL SF-25 Dual 16 2-way $379" 

Cerwln -Vega V-15216' 2-way $324* 

Gemini XTR-400 System $699* 

Bose 802-111 Gold System Special - Call 


SL1200M3D 


AKAI 


Numark TTX-1 
Numark TT-200 
Stanton STR8-80-520 
Technics SLI200MKII 
Vestax PDX-2000 
Gemini XL-200 
Numark TT-1660 


Boss SP-505 Groove Station $499 " 
Roland MA-88K Powered Monitors $89* 
Tascam MF-P01 4-Track Studio $99* 
Roland MC-307 Groove Box $499* 
Korg Triton Workstation Special - Call 
Mackie 1202VL2-PR0 Mixer $399* 


Stanton 500-AL2 DJ Standard 
Ortofon CC-PRO-S-KIT 
Stanton TM2-SK Club/Mobile 
Shura SG-35C DJ Standard 
Shure M-35X House/Techno 
Stanton 505-SK2 Scratch 


Has The 


Table Top CD Players 


Dual CD Players 


Power Amplifiers 


Speakers 


Turntables 


Phono Cartridges 


Remix / Recording 



110% Low Price Guarantee • Fast Shipping • Free Catalog 


100% Satisfaction Guarantee • FRS Weekly Web Giveaway 

See our catalog order form or web site lor guarantee details. Prices expire 30 -days from publication date. 














































Clamp Lights 
Quickly & Easily 
To Ihiss Or Pipe 
With O-Clamps 


Save 50% 

s 18 " 


Rapco Pro 25 FT 
XLR-XLR Mic 
Cable 


Only 


Made In USA 
SJ-25 




How Only 

$999 


: -1 -5 


Package Of 24 
Rack Screws & 
Washers: 

Pro Black Finish With 
Washers To Prevent 
Scratching Your Gear 

KPS 




Horizon 25 FT 
1/4-1/4' 
Speaker Cable 

Made In USA 

21625 


Halogen Lamps 

Huge Stock Of Replacement 
Lamps For Most Lighting 
Effects & Stage Lighting 
Fixtures - Call (Is For Help If 
You Don't Know Which Lamp 
Your Fixture Takes 


Carry Up To 
300% More 
In The Same 
Space With CD 
ViewPaks: 

ViewPaks Hold Both 
The CD & The CD 

Insert 

Only 

$3Q0 ia. 
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VIEW-PAK 

Qty 50+ 




Pin Beam 

Lamps 


4515 

5P99 



Sealed Beam Low Voltage 
Lamps For Pin Beams 


LAMP # 

LAMP DESCRIPTION 

PRICE 

LAMP n LAMP DESCRIPTION 

PRICE 

64501 

120V, 150W 

9.99 

EMH 

120V, 300W 

5.99 

64514 

120V, 300W 

9.99 

ENH 

120V 250WMR-16 

17.99 

64610 

12V, 50W (50 hrs) 

7.99 

ENX 

62V, 360WMR-16 

13.99 1 

64625 

12V 15CW MR-16 (50 hrs) 

7.99 

EVA 

12V, 100W (2000 hrs) 

11.99 

64665 

36V, 400W [300hr EVD) 

29.99 

EVD 

36V, 400W (50 Hrs) 

14.99 

BRL 

12V, 50W 

7.99 

EXN 

12V, SOW MR-16 

8.99 

STL 

120V, 500W 

19.99 

EXR 

82V, 300W 

12.99 | 

BTM 

120V, 500W 

29.99 

EXV 

12V, 100W MR-16 

22.99 

1 BTN 

120V 750W 

29.99 

EXY 

82V, 250W MR-13 

19.99 I 

BTR 

120V, 1000W 

29.99 

FCL 

500W (2000 hrs) 

6.99 

BVE 

120V, 625W 

24.99 

FCR 

12V, 100W 

7.99 

CYX 

120V, 2000W 

49.99 

FCS 

24V, 150W [50 hrs) 

6.99 

DRA 

Jhb hi t 

120V, 300W 

15.99 

jPV JBh. .rv. JK 

FDF 

120V, 500W (500 hrs) 

19.99 

OTA 

120V ] 500W i 00 hrs} 

88.99 

FEL 

120 V, 1000W 

19.99 

1 DTJ 

120V, iooow 

49.99 J 

FGX 

300 hour version of EHJ 

18.99 

DY5-300 

120V, 300W 

19.99 

HPL-575 

i 115V, 575W 

19.99 

DYS-600 

120V, 600W 

11.99 

HPL-750 

> 115V, 750W 

27.99 

EFP 

1Q0V, 500W 

24.99 

HX-600 

115V, 600W 

29.99 

EFR 

15 V, 1 SOW 

16.99 

J 120 

120V, 100W 

9.99 | 

sec JCR’HS for longer life version of above 

JC-12 

12V, 25W 

6.99 

EGG 

120V, 750W 

29.99 

M JCR-H5 

15V, 150W long life 

19.99 

EHD 

120V, 500W 

28.99 

RtUX 

120V, 800W 

29.99 

ERf 

24V, 250W (50hrs) 

11.99 

ZB-150X 120V, 1 SOW 

9.99 

see FGX for longer life version of EHJ 


ZBMR110 12V, 20W (Orange) 

5.99 

EHM 

120V, 300W 

6.99 

ZBMR11B 12V, 20W (Blue) 

5.99 

ELC 

24V, 250W 

9.99 

if you don t see your (amp listed , please 

ELC-3 

300 Hour version of ELC 

19.99 

call tor information and pricing 




4515 

30 wait 6voJt Par- 36 

5.99 

H-4515 

30 watt 6volt Par-36 Halogen 

19,99 

(H-4515 lamp has a much brighter/whiter 

beam) 

4405 

30 watt 12volt Par-36 

9.99 

ZB-285 

50 wait 28valt Par-36 

19.99 

4535 

30 watt 6vdf Par-46 

9.99 

4435 

30 watt 12volt Par-46 

13.99 

4612 

50 watt 12volt Par-46 

17.99 


Lamps for 

Automated 

Lig hts 

Replacement Lamps For Most Popular 
Automated Lighting Fixtures 



LAMP # 

LAMP DESCRIPTION 

EX3 

MARTIN- 1 50 

Martin Roboscan 812 

49 99 

MSD-200 

Martin Roboscan 218 

139.99 

ImSD-200 

Martin Roboscan 518 

139.99 

JCR 

AMDJ Pocket Scan 

19.99 

EVC 

Trackspat 

999 

MSR-700 

Intellibeam 

199.99 

MSR-1200 

Cyber Light 

219.99 

MSR-575 

Studio Color 

179.99 

JCR-H5 

AMDJ DJ-Scan 

19.99 

ELC 

AMDJ Mighty Scon 

9.99 

EFP 

AMD] Eliminator 

14.99 

CDM-150 

Martin CX-4 

59.99 

ELC-5 

Martin MX-1 

19.99 

MINI-ARC-150 

AMDJ X-freme/AS 

49.99 

HMI575 

AMDJ TEMPEST 2 575 

199.99 


www.pssl.com 

303.6 



PRO SOUND 

HAND STAGE LIGHTING’ 
The Pro Audio / DJ And Stage Lighting Source 

11070 valley View St.. Cypress, CA 90630 * (714) 891-5914 • FAX (889) 777-5329 









































Denon Unveils New CD Player at Abracadabra 




There's been a big buzz among DJs about the release of Denon’s newest CD player. On 
Tuesday, April 17, 2002, factory representatives from Denon Electronics and the famous 
1 Phat DJ introduced the Denon DN-D9000 dual CD player at Abracadabra, a premiere 
store for DJ only products, located in Babylon, New York. 

DJs from all over the Long Island and New York City area jammed into Abracadabra 
to check out all the “world's first” features the DN-D9000 offers. Special guest, 1 Phat 
DJ, one of the most talked about DJs in Southern California, was flown in to show the 
crowd what the unit could do. 

Brian Marsh, Abracadabra’s VP, says “The DN-D9000 creates virtually endless 
creative possibilities for DJs.’ Billed as “Denon Destiny," the new CD deck grasped the 
attention of everyone all evening long. 

The DN-D9000’s most notable feature is alpha track play, which allows simultane¬ 
ous playback of two different sections from tracks on the same disc. This means that 
a DJ can actually play four different tracks from only two discs at the same time. Four 
seamless loops are possible per drive. Four hot starts per drive and two 15-second 
samplers are also included. You can spice up your sound 
with onboard effects like turntable brake, echo and more. 

In another first, each of the unit’s drives is removable for 
maintenance. 

For more info on this new CD player go to 
www.denon.com/pro. You can visit Abracadabra-The DJ Pro 
Shop on the Web at www.idjnow.com or call 1-800-355-SPIN. 



Feedback from page 8 

(That is, provided the artwork on the CD cover doesn't look 
suspect or is missing a bar code, which means it’s an illegal 
copy.) Ultimately, this may ensure that the very freedom to 
create outstanding music continues and flourishes unhindered. 
Perhaps it may also help ensure that we all have the freedom 

to make a decent living in this business we enjoy. 

Fred Sebastian 

[Editor’s note—Fred Sebastian is Mobile Beat's “Music News” contribu¬ 
tor. His opinions are his own, but echo sentiments expressed by 
many music retailers from across the nation at the most recent NARM 
(National Association of Recording Merchandisers Convention), held 
last March. 


Thank you once again to Jay Maxwell for another important 
list. I found this issue's list on jazz [July 2002, #74] especially 
helpful since this is one area of music where I am lacking 
in knowledge. However, there was one contemporary jazz 
artist not included: Boney James. He is featured often on the 
RPMTTop Hits USA weekly discs. Some of his excellent selec¬ 
tions include “Into the Blue,” “Boneyizm” and a great remake of 
“Grazing in the Grass.” Enjoy your column every issue. 

Sincerely yours, 

Rockin’ Rich 
Hanover Township, PA 
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Juice 


Finding Jazz Favorites 



At KSDS-FM — Seated, Dhanifu (afternoon 
drive DJ). Standing, left to right: Long Au 
and Thomas Stimple of GEMM; 

Claudia Russell, Jazz 88 music promotions 
and Vince OutLaw, DJ. 


San Diego's KSDS-FM (Jazz 88) and 
GEMM.com, the Global Electronic Music 
Marketplace have teamed up to help lis¬ 
teners find the music they crave, accord¬ 
ing to Thomas J. Stimple, GEMM media 
liaison. 

Long known for its classic jazz pro¬ 
gramming, the station is now making 
available to its listeners information on 
how to access the online GEMM site. Jazz 
88 fans who log onto the radio station’s 
Web site at http://ksds-fm.org/ will find 
direct access to GEM M’s catalog. 

Mary Woodworth, KSDS station man¬ 
ager, affirmed that this association 
between the radio station and GEMM 
should give the jazz connoisseurs who 
constitute Jazz 88's regular listeners their 
best opportunity to find and purchase the 
music they enjoy and are unable to locate 
elsewhere, such as out-of print and hard- 
to-find recordings. GEMM also contributes 


a portion of each sale to the station. 

GEMM.com, a La Jolla based com¬ 
pany, is a host site for more than 
5,000 music sellers worldwide and has 


the largest inventory of any electronic 
music source. More than 16 million 
items can be found for sale online at 
http://gemm.com. 


Smells Like...a Correction 

In reference to our article on growing multi-system operations, “Smells Like 
Team Spirit,” featured in the May issue of MB (#73, p. 36), we need to clarify 
the following: Robb Smith has been in business as a Mobile DJ for 14 years 
not 5, as stated. His company, Robb Smith Productions, employs 7 DJs.The 
Florida Academy of Mobile Entertainment (FAME), a separate entity that has 
been operating for 5 years, is specifically a Mobile DJ school. - Ed. 




CALL 800.324.2673 

AIL SALES@THECORESTORE.COM FOR THE LATEST GEAR GUIDE AND THE LOWEST PRICES GUARANTEED! 
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The DMP-555 creates unprecedented opportunities for mining audio 
downloaded from the Internet, allowing you to use a single unit to ploy 
authorized MP3 tracks from either o CO or Secure Digital (SO) Card Now you 
can play data 1 D's packed with MP3 audio tracks, mix those tracks, and store 
the files on SD Card media. 

And if that wasn I enough, the DMP-555 comes bundled with Pioneer DJ 
Booth software, helping you manage your digital music on PC, giving you the 



For alt your produd Ho, /r5 ° /nE<L m t power to download, mix and transfer tracks directly to the SD Card. For 

dealers and more: q : mixing and playback, the software simulates a set-up with two Pioneer CDJ 

wwwffanMrftaDfiom fiC | I fj -- ’ - players and a mixer, allowing users to benefit from unrivalled flexibility in 

’?> sound, vision, sou! mixing their favorite tracks and loops stored on their PC. 













Juice 


CrossMix: From the Heart 
with Real-Life DJ Stories 

After two years of presenting celebrity guests sharing their testimonies (MC 
Hammer in 2000 and Bob Carlisle in 2001), CrossMix, the Christian DJ associa¬ 
tion, took a different approach at their 2002 Mobile Beat winter show meeting. 
Co-founders Ray Martinez and Bob Lindquist decided to hold a Morning Prayer 
Gathering, where DJs could meet to build each other up in the faith. 

A number of DJs shared stories of struggle and then victory, many focusing 
on the tensions between their business and personal lives. One striking anecdote 
was shared by Matt Martindale: a friend who was mentoring him asked him to 
write down a list of all the things God had given to him. He would collect that fist 
the following week. When Matt’s friend looked at the list, he tore off the bottom 
half. After they reviewed the list together, the friend asked Matt, “Where is your 
family?” Matt said, “You threw it away when you tore off the bottom half of the 
list". His friend responded, “Aren’t you doing the same thing?” 



Harmonious Appointments 


David C. Davis has been 
appointed national 
account manager of the Pro 
Audio Division of Pioneer 
Electronics (USA) Inc. Based 
in Pioneer’s Itasca, Illinois 
sales office, Davis is respon¬ 
sible for coordinating sales 
and support for national 
accounts and karaoke dis¬ 
tribution. For the past five 
years, Davis has been the 
Pioneer Pro Audio central 
regional manager, working 
with Pioneer’s independent 
reps, dealers and distributors 
in the Midwest. 

Pioneer has also 
appointed Karl Detken as 
Director of Marketing for 
the Pro Audio Division. He 
will play an integral role in 
defining, planning, launching 
and supporting the compa¬ 
ny’s next generation of DJ 
products. Detken joined Pio¬ 
neer as music video manager 
in 1992 and expanded his 
role to include managing. 



David C. Davis 



Karl Detken 


marketing, artist relations, promotions and Internet mar¬ 
keting. 

“Karl has a solid understanding of audio markets, 
extensive industry contacts and excellent management 
skills,’’ says Pioneer Pro Audio VP of Sales and Market¬ 
ing, Neil Altneu. “Karl’s involvement as a DJ, musician, 
songwriter, remixer, and live performer gives him an inti¬ 
mate understanding of what it takes to market and make 
exciting new products.” 


ELSEWHERE, PROFESSIONAL SOUND & LIGHTING 
PRODUCTS (PSLP), a manufacturer’s representative 
firm for American DJ and other disc jockey product lines, 
has announced the addition of 30-year audio veteran 
Mike Starnes to its team of sales reps. 

Well-known in the DJ industry, Starnes will work out 
of the Dallas-Ft. Worth area and will be responsible for 
servicing dealers in northern Texas, Oklahoma, Arkan¬ 
sas and northern Louisiana. “We are extremely pleased 

* 

and honored to have Mike on board," said John Fly, 
co-owner/founder of the 20-year-old rep firm. “[He] is 
regarded as one of the most technically knowledgeable 
people in the industry" Starnes has held positions in 
music sales, marketing, distribution, audio test engineer¬ 
ing, and system installation. He has also excelled as 
a NAMM guest lecturer, Mobile Beat contributor, and 
drummer. 

1 Mike is also a very successful and well-respected 
DJ who performs at major corporate events, so he’s a 
hands-on user of the products,” added Fly. 
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Maybe it's out yonr ■Her 

You know how impact and detail get lost through recording and mixing. And you just can't EQ. 
compress or mix the life back in. When you’re at wit’s end, the Aphex Model 204 can save your sanity. 

The Model 204 renews and vitalizes your sound. The Aural Exciter 11 restores and improves definition and detail. 

At the same time the Optical Big Bottorrf solidifies and strengthens the bass without hogging all the level. 

If you need professional and impressive sound you owe it to yourself to get a Model 204. You’ll probably save 
your sanity and a lot of perfectly good mixers. You've got a problem - We've got the solution! 


The all new Aphex Model 204 Aural Exciter and Optical Big Bottom 




SYSTEMS 11068 Randall Street, Sun Valley, CA 91352 U.S.A • 818-767-2929 Fax: 818-767-2641 www.aphex.com 
Aphex, Aural Exciter and Big Bottom are registered trademarks ot Aphex Systems * No mixers were harmed in the production ol this ad. 
























Hardware and Software: 

a Winning 
Combination 


The DMP-555 from Pioneer Electronics (USA), Inc., is the 
world's first digital media player combining the worlds of MP3, 
CD and the emerging Secure Digital (SD) standard. Included 
DJ Booth software enables you to rip tracks and manage com¬ 
pressed audio files on a PC. Compatible with CDDA, CD-R, 
CD-RW and SD card, the DMP-555 has a dual synchronous 
play function that enables playback from both CD and SD card 
sources.Thus you can mix authorized MP3 loops and samples 
stored on an SD card with the CD audio output. 

The metallic DMP-555 includes Pioneer signature features 
like Seamless Loop, BPM Sync and Master Tempo Control. 

The unit also includes the Isolator, which lets you mute the low, 



mid or high ranges of a track, as well as other innovative 
looping and syncing features. 

The DJ Booth software simulates a set-up with two 
Pioneer CD J players and a mixer. When connected to 
the PC via the supplied USB cable, the DMP-555 can be 
used to control both virtual players. You can also use it to 
transfer tracks to SD cards and CDs. The DMP-555 will 
be available at the end of June. MSRP: $1,499. 

Pioneer Electronics (USA), Inc. 

2265 E. 220th Street 
Long Beach, CA 90810 
Tel: 310-952-2000 
Fax: 310-952-2990 
www. pioneerprodj. com 


Wings jol Flame 


Chauvet Lighting takes the simulated 
flame to a greater height with their new 
Firebird. This professional unit boasts a 


more realistic flame 
than previous 
models. When fired 
up, the flame 
reaches 47.5 
inches above its 
squirrel cage style 
housing. Its base 
measures 15.5" x 
14” x 14.5”. The 
light is generated 
by a 5x MR11 35W 
bulb. MSRP: 
S399.99 


color and intensity 

k 



Chauvet Lighting 
3000 N. 29th Court 
Hollywood, FL 33020 
Tel: 800-762-1084/ 
954-929-1115 
Fax: 954-929-5560 
www.chauvetlighting.com 



Pump Up the Excitement 

Mobile DJs are always looking for ways to simplify set-up while still amplify¬ 
ing the excitement. Colorado Sound ‘N’ Light, the company that specializes 
in creative answers to both of these DJ requests, has come up with an Air 
Canon that uses no CO £ cartridges. All you have to do is fill the air reserve 
tank with plain old 0 2 . You can fire the Air Canon from just about anywhere 
with a remote controller. Available separately, the CSL controller requires 
no power and features a master firing switch 
and LED ready status monitor. A three- 
zone model is also available for those big 
New Year’s Eve bashes. 144 streamers, 12 
lifting cups, and 12 backpressure caps are 
included to get the party started. MSRPs: Air 
Canon-$199; single controller—$59; three- 
zone controller-$99.00 

Colorado Sound 'N' Light 
7301 N. Broadway 
Denver, CO 80221 
Tel: 888-429-0418 
/ 303-429-0418 
Fax: 303-429-1242 
www.csnl.com 
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Exclusively available from Music 
Trends, Inc., DJ CD Divider Cards 
provide an easy and affordable 
way for you to get your CD 
library organized and then keep it 
that way. Each set of 46 heavy- 
duty plastic cards includes the full 
alphabet, plus all of your favorite 
categories. You can sort by “wed¬ 
ding,” “cocktail," “love songs,” and 
other Mobile DJ-friendly classifi¬ 
cations, along with the standard 
“dance," “R&B," etc. The dividers 
are perfectly sized to work with 
CD sleeves as well as with jewel 
cases. DJ CD Divider Cards are 
made to last—they'll probably 
outlast some of the equipment 


your CDs are played on! Quantity dis¬ 
counts are available. MSRP: $39.99 

Music Trends, inc. 

3513 Hempstead Turnpike 

Levittown, NY 11756 

Tel: 888-621 -DJDJ / 516-796-7755 

Fax: 516-796-7843 

www. musictrends. com 
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The Ttend Is Toward Organization 


PARTY SUPPLIES FOR ALL YOUR SPECIAL EVENTS! 



GLOW PRODUCTS 

BYAAGlC IHTKNQIT 
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Sign Up For Your FREE Online Party Store 

@ www.MakesParties.com 

Se$ us it th$ Millie Beit DJ Slow S CmlortiEt 

Booth #63 




PAPERGOODS 



■ 

I NFLATABIES 



HAT6 





THE PARTY DIVISION 


Order Toll Free: 1-800-645-6513 Ext. 3025 & 3033 

114 Church St. Freeport, NY 11520 
Phone: (516) 546-7400 24 Hour Fax (516) 546-7024 



American Audio has upped the 
ante with the new Pro-Scratch 2. 


A front-load, single CD player, it 
features exclusive Digital Scratch¬ 
ing 2.0 technology that works with 
the unit's Power Touch Wheel to 


provide a new level of accuracy 
and sensitivity in digital scratch¬ 
ing. Two scratching modes are 
provided: Digital Scratch, and 
Beat Juggle. Onboard effects 
include Filter, Echo, Trans, Skid, 
Phase, Flanger, Pan and Bop, 
each with four paramete; set¬ 
tings. Another new feature is Lock 
Out Mode for security. Along with 
all the other pro mixing features 
you’d expect, the Pro-Scratch 2 
also features three Flash Start 
sampler buttons with 7-second 
sampling per button and volume 
control between music and sam¬ 


pler. MSRP: $899.96 


American Audio 
4295 Charter Street 
Los Angeles. CA 90058 
Tel: 800-322-6337 
Fax: 323-582-2610 
www.americandj. com 
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Our V-Pick™ 
turns anything 




Our V-Stix™ 
turn you into 
a virtual 
drummer! 


one of a kind interactive music 
experience that lets you sing 
and play along with your 
favorite music. Best of ail, you 
don't even have to know how to 
play an instrument. 


MusicPlayground provides you with a way to play air 
guitar, air bass and air drums by playing along with 
virtual instruments (USB peripherals). 


MusicPlayground's special Player software provides an 
on-screen rhythm guide, lyrics and visuals to create a 
total interactive multimedia experience. All you need is 
a Windows® 98/Me PC, a bw 

V I I 

microphone, and some speakers! 
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fez 




Simply load the Player software, 
plug in a V-Pick™ virtual instru¬ 
ment for guitar or bass. Then 
(ust follow the rhythm guide. 

The MusicPlayground software 
does the rest. 
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Plug in your virtual instruments 
and play in sync with the EKG 
spikes on the screen. 


✓ 



und 


MusicPlayground offers hundreds of your 
favorite songs. Classic rock, modern rock, pop, 
heavy metal, country—songs popularized by 
The Beatles, Motley Crue, The Who, Madonna, 
Pat Benatar, Smashmouth, Iron Maiden, Bare 
Naked ILadies, and a whole lot more. 


Go to MusicPlayground.com today. Select the 
product that's right for you. For as little as 
$19.95 you can start with 15 songs and your own 
V-Pick™ virtual instrument for guitar and bass. Bring the 

t 

party home and take the stage like never before! 


DON'T JUST LISTEN.’ PLAY 


www.MusicPlavaround.com 
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Gem Sound’s CD-100 dual CD player 

By Henry Collins 

I f you are looking to spend well under $1,000 for a dual CD player, you may 
want to take a close look at Gem Sound’s new CD-100. With a suggested retail 
price of $799.95, the CD-IOO’s street price is certain to hover well within reach 
of most start-up DJs. 


Staying power 

With over 25 years in the DJ equipment business, Gem 
Sound is no last-minute entry looking to cash in on the 


$ 10 SAYS 

YOU'LL NEVER LOOK AT 
MIXING THE SAME AGAIN. 



Mixffleister 



MixMeister Pro software lets you see—and control—your music 
like never before. You'll have more power over your 

playlists and your audience. 

See for yourself at www.mixmeister.com/mobile 

Use promotion code M0BILE4 and take $10 off today. 


dance music equipment market. Perhaps best known for 
their quality lines of DJ speakers and mixers, the company 
also offers a reliable line of CD players for the working DJ. 

The new Gem Sound CD-100 offers a number of fea¬ 
tures usually seen only on high-end CD players. In addition 
to seamless looping and on-the-fly cueing, the CD-100 
features 10 hot-start cue buttons. These buttons, when not 
used as cue starts, provide direct track selection. Simply 
punch in the desired track number and you’re there. 

A dual function jog dial control provides fast forward 
and reverse program searching as well as frame-by-frame 
indexing. In addition to its search functions, the jog dial pro¬ 
duces reverse play and brake effects. Other quality features 
include tap-out beat counters and LED beat indicators, 
program and relay play capability, and dual digital outputs. 

A solid buy 

The CD-100 offers solid value for any start-up DJ or club 
owner looking for a budget-priced rack-mount dual CD 
player. This is no stripped down player with a cosmetic 
makeover. While a number of high-ticket features were 
omitted to achieve its value price, the transport and CD 
optical components offer the same quality found on many 
high-end CD players. • 

MSRP; $799.95 

Gem Sound 
600 E. 156th Street 
Bronx, NY 10455 

Tel: 718-292-5972 Fax: 718-292-7976 
www.gemsound. com 
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Still lugging around heavy equipment? 
Still rummaging through your CDs? 

You need DJPower! 

Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 



The only MP3 mixer that also Mixes 
Video! (Karaoke too! 


Optional RF Remote Control 

Optional Touch Screen 

* Optional Advertiser/Banner 
add-on 


Fully Customizable Hot 
Buttons 


Customizable Screen 


Rip your CDs. Record your 
vinyls. Record your mixes. 


t ^ Requested songs at your 
fingertips. 

^ Program your sets in advance 




Don't settle for less....Meet ALL 
your needs in one box 


ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your system 
& ready to go! 
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Gemini CDP Makes an Impression 


By Henry Collins 


I t has been quite some time 
since I last looked at the 
Gemini product line. So, quite 
naturally, I was very curious about 
Gemini’s latest CD player, the CD- 
2000 X. I received a production prototype, which for all 
practical purposes, is what will roll off the assembly line. 
The suggested retail price for this unit is $1,199.95 with 
a street value under $1,000. I generally like to live with 
a product for a month before I commit words to paper. 
Unfortunately, this unit was in short supply so I only had a 
week to get acquainted with the player. 

Button, buttons, buttons 

With 72 pushbutton controls, the CD-2000X leads the 
industry in pushbutton control surfaces for a CD player. 
Despite the player's seemingly overwhelming collection 


Gemini’s “comeback” 
CD player is long on 
features and technology, 

short on price 


of buttons and controls, the unit 
is simple to operate. One imme¬ 
diate criticism I have is the small 
size and obscure placement of 
the open/close buttons on the 
controller. However, since many 
DJs generally use the open/close buttons on the trans¬ 
port unit, I did not see this as a real problem. 

The CD-2000X’s front panel features pushbutton con¬ 
trols for five effects, track search functions, five cue set 
memories, two loop memories, a cue sampler, display 
and pitch control functions and more. One feature that 
immediately jumped out at me was the total track read¬ 
out in the display. This feature offers a convenient way to 
help you identify what disc you have loaded without eject¬ 
ing it. 

Another very useful feature that got my attention was 
the BOP (beginning of play) button. When pressed, the 
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The all-new line of SoundFactor 
speakers has quite a family name to 
live up to. Just consider its closest 
relatives - SR-X, MPRO, HON G2 
...legendary JBL performers in the 
world ot professional loudspeakers; 
products that outperform anything else 



Chrtfc our the iruisijiif Cods arid JwJvvJittv 
crnnponfnts ward on a .Sowndfactor 
compared to a typical comprtiior 


Rut the trick was to achieve affordability 
without sacrificing JBL’s legendary 
standards. For example, SoundFactor 
designs have all passed the same 
100-hour, full rated-power, torture 
test that JBL high-end touring 
systems must survive. JBL even builds 



Introducing JBL 5nundFactnr a . The First Affordable 


Performance Loudspeaker With A Genetic Advantage 


their respective classes have to offer 
In fact, no other single brand has 
earned more trust for quality, 
reliability and performance 
than JBL Professional. Its why 
you’ll find products bearing 
the JBL logo used by hundreds 
of thousands of musicians, DJs 
and other performing artists 
around the world. 



SF15-15 
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Sait n tIf'ti ftor\ dnrlt f mru i 
r pi eluded jBL \ 100 i fau r 
Torture Test 


Now, that same commitment 
to performance and technical 
excellence is also available with 
a new ingredient: affordability. 
Introducing SoundFactor: legendary 
JBL performance and quality, now 
at a price you’ll really appreciate. 


SoundFactor in the same Nortbridge, 
California factory where our top-of-the-line 
speaker systems are made. And, getting that 
legendary performance means no corner 
cutting inside. The crossover is the heart 

and soul of a speaker system 
^ and SoundFactor uses a 
sophisticated, advanced net¬ 
work topology design. Heavy 
gauge wire is used for inductors to 
prevent distortion due to coil saturation and 
SonicGuard™ high-frequency driver protection 
guards against damage caused by inadvertent 


5FJ2M-I* 
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Sound‘s 

401 




overpowering, 

SoundFactor, 
all the stuff you 
need to sound great- none of the stuff you don’t. 



! JBL 


PROrtlilONlU 


H A Harman International Company 

www.jblpro.com 


See your authorized JBL Pnilessional 
dealer tor more information. 


C 2002 JBL Professional 


















CD-2000X instantly begins music playback at the cue 
position. With most CD players on the market today, 
you have to press the Cue and Play buttons to accom¬ 
plish the same thing. Using the BOP feature, I was 
able to create some very interesting stutter and repeat 
eflects with single-button ease. Five cue memory but¬ 
tons for instant one-touch recall of program material 
complement this feature. 

Getting in the loop 

Another innovative feature found on the CD-2000X is 
its loop sampler. This single button control enables you 
to store and play any loop sequence you have active. 
Once programmed, you can play the loop segment 
over any music on the current CD by pushing the sam¬ 
pler button. After transferring a loop to the sampler, you 
are free to create other real-time loops with the CD- 
2000X's dual Fly Cue loop memories. This gives you 
the ability to have three ioop sequences on-line and 
ready to go. You can also play the sampler and a pro¬ 
grammed loop at the same time along with your pro¬ 
gram material. The possibilities for totally tricked out 
loop effects are endless. 


Real-time excitement 

The CD-2000X is a neck-and-neck competitor with 
Numark’s CDN-88 when it comes to digital effects. The 
CD-2000X features scratch, flange, echo, filter, reverse, 
and brake effects. Each of the five primary effects 
works in conjunction with the jog wheel controller for 
real-time adjustment. My two favorite effects were 
“Zoom” (a flanger effect) and echo. A separate On/Off 
button allows you to “punch-in" effects as needed. Sep¬ 
arate LED indicators provide visual confirmation of the 
selected effect and its On/Off status. 

Once around the block 

Even without the owner’s manual, I was able to get my 
hands around the CD-2000X’s main features—thanks in 
part to a demo video produced by ProSound and Stage 
Lighting. One feature that I thoroughly enjoyed was 
Robo Start. Unlike many CD players offering relay play, 
the CD-2000X’s Robo Start feature does not require an 
external control source like a remote-start crossfader for 
operation. This feature combined with the player’s auto 
cue function provided relay playback without pauses by 
cueing directly to the music. 

All and all, the CD-2000X is a fun CD player with 
professional features and controls for serious mixing. I 
found no real shortcomings with the unit or any perfor¬ 
mance issues during the time I spent with the product. 
The CD-2000X is well-deserving of praise. With lighted 
pushbuttons and control cable connection guides, the 
CD-2000X is a well-engineered CD player with perfor¬ 
mance and features that put it in a class by itself. 

In the past, with a few exceptions, I have not been 
a frequent user of Gemini products, but if this unit is any 
indication of the direction that Gemini is heading in, the 
industry is in for a few serious surprises. I will be keep¬ 
ing a closer eye on Gemini Sound Products from now 
on. • 


Pitch perfect 

Like Pioneer’s CDJ series CD players, the CD-2000X 
also features a Master Tempo control enabling you 
to adjust playback tempo without altering pitch. And, 
like the original Master Tempo feature, the CD-2000X’s 
Master Tempo feature performed flawlessly at each of 
the three range settings (±4%, ±12% and ±24%). Addi¬ 
tionally, pressing the ±12% and ±24% range buttons 
simultaneously produces an adjustable pitch range of 
±100%—expect some very interesting and unusual 
effects with this feature. A handy BPM/Pitch pushbut¬ 
ton lets you switch the pitch control display readings 
from percent to beats per minute. 


Gemini Sound Products Corp. 

120 Clover Place 

Edison, NJ 08837 

Tel: 732-738-9003 

Fax: 732-738-9006 

www.geminidj.com 



\\ vv w. mobilebeat.com 





• r #* * . . 

1J _ .11 k 


* <*'V;* > 


***** 


a 

* ■» r f*| 


■* » ,’ , /• *. i *4. ■j\ r *-V ' * r“ *: /. « * « ' * *«i -| ^ y 4 ^ P ^ ■ «. 4 jT ^ P '■'» A * ' 

ie perfect turntable. 

<t y ».\*i , T • -’j , / " »,*. * ” ».* r ♦ '•* i ■ - * - vj 


<r * - * 


a8>; 




t ; ’ *; • :rra“'v* '*•■. - <-,x 

* v% - *.v V , * v** ■; j 

ft,*§ *■ *i„ i‘* r *•% ;* •,*. v , > •/(' ! ! 


in .a %-*,* 
r>T^ * -J* V. 


Fy. r*,. s*£v£* v'•* 4337 t<W* rt 
*, A*.’* ?>.*!? few*/ 


JW ■* 


♦ * ^ 


— • * -jp w *•■ 1 ". ti 


if * > 


The highest quality effects. 

Planet Waves cables 






J 


superior sound and are 
built to last. 



i 


f m m We use double-molded 
m M connectors to afford 
^ m ultimate protection and 
m m unmatched strain relief. 
f M The cable itself is double- 
m insulated & double-shielded 
f to provide the cleanest signal 
W available by eliminating hum 
and triboelectric noise. 

Our goal was to create a truly 
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r signal without unneccesary filtering or 
equalization. We leave the tonal alteration 
to you, your amp, and your effects. 

All Planet Waves cables come with 
a lifetime warranty. 
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Portable PA Corral 



By Jim Kerins 

H igh noon in Dodge City. The Carson Boys DJ 
revue had just rode into town. All the yokey 
dokals were fixin' to get all gusseyed up for 
the big class reunion down at Hugh Stone’s burly-q. 
The billboard says there’ll be tire on the dance floor 
when the Carsons hit the stage. Yessir, gonna be 
some party! 

Dang it Jesse... did you fergit our sound 
system? 

Because the Carson’s like to travel light, they chose 
for this extended road trip to leave all the big guns 
home and call for the help of master technician 
Jammin’ Jesse Jim, who just happened to be doing 
a comparison of the latest and coolest almost-all- 
inclusive, self-contained PA systems for Mobile Beat 
Magazine. So quicker than the first Carson could 
cuss, the sheriff was off to bring in JJJ and the two 
systems he was a-testin’. Now the Carson’s got to 
choose which they want to use, the Peavey Escort 
2000, or the Fender Passport PD-250. Let the duel 
begin. 

Powerful and portable, on purpose 

The Escort 2000 is from that pervasive American 
PA gear supplier Peavey. It's a name you see every- 
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Now you can truly have it all. Superior-quality sound, Industry-leading features. 


for higher continuous power in 2 ohm stereo or 4-ohm bridged applications. All deliver 


Unbeatable reliability. And an unheard of price tag. We've lowered prices on our most 


road-proven performance in a compact, rock solid design. And all are backed by OSC’s 



peerless 30-year reputation. 

At QSC Audio, you've never had to pay more for superior quality. 
Lucky for you, now you can pay even less. Decide which RMX Series 
amplifier is right for you at www.qscaudio.com/imx/mbprice.htm 
or head to your favorite dealer today. Toll free: (800) 854-4079. 


RMX SERIES POWER CHART AND PRICE 


popular amps—the RMX Series—to help America and the music 
industry keep the beat during these challenging times. So now 
you can pick up the RMX amp of your dreams at its lowest price 
ever. Choose from four innovative models, including our newest 
RMX 1850HD with its advanced thermal management system 

RMX SERIES KATBRES I 


Road-proven QSC circuitry delivers low distortion (<0.05% THD) 
and maximum 2 ohm performance 

Built-in clip limiters and low-frequency filters reduce distortion 
and protect speakers 

Balanced 1/4" and XLR inputs plus Speakon 1- and binding post 
outputs provide versatile I/O options 

Compact size—1800 watts in a 2 rack space, 16" deep chassis 

3-year warranty plus optional 3-year extension available 

Extended thermal performance in 21 stereo or 41 bodged mono 
applications (a RMX 185QHD exclusive!) 


RMX 8| i| 2| mh4 HSRP 

RMX BSC 200W 300W 430W 630W $429 

RMX 1450 280W 450W 70DW UOOW $549 

NEW!^ RMX 1850HD 360W 600W 900W 1B0QW $449 

RMX 2450 500W 750W 12QGW 2400W $77? 
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where. Even the speakers, amps, and many of the instru¬ 
ments you see on the stage of the Grand Old Opry, are 
made by Peavey. Therefore, it’s right at home on the range 
pumping out the latest remixed versions of popular trail 
songs. 

On the other side of town we have the new, updated 
model of the Passport, from another very well known 
name, Fender. Your favorite rock & roll guitar hero probably 
played a Fender Stratocaster...through a Fender amp. 
Having had amazing marketing success with the first ver¬ 
sion of this system, Fender has managed to up the power 
and the purpose with the Passport PD-250. 

Both of these units offer flexible PA solutions for DJs 
and KJs, as well as live performers in small clubs, cof¬ 
feehouses and old west burly-qs. 

The Peavey Escort 2000 system has the price advan¬ 
tage. At $699.99, it’s about $150 less than Fender's Pass¬ 
port PD-250, which lists at $849. However, if you like 
the PD-250, but need to economize, its little brother, the 
PD-150, offers less power but many of the same features 
for $639. 

Since I perform as a DJ, host karaoke shows, play in 
an acoustic duo at coffeehouses, and offer sound reinforce¬ 
ment when needed, I had plenty of opportunities to test 
the versatility of each unit. Compared with the gear I had 
been carrying, I found both the Escort and Passport to be 
excellent candidates for when I'm ready to downsize my 
current system and upsize portability, while not sacrificing 
quality. 

Got style? 

Americans, as the world’s most voracious consumers, just 
love packaging, and both these units have their own spin in 
this regard. The Fender has three main pieces: the power 
tower and two speakers which all connect together with 
suitcase style latches. A built-in handle eases mobility. 

The Peavey takes a different tact. Again, there are 
three main modules that snap together, but to make it oh 
so easy to move about, luggage-style wheels have been 
added. 

The Fender system's speakers mount on standard 
pole mounts that you provide. The Peavey comes with a 
pair of very basic stands, but can be used with standard 

poles as well. 


Fender features 

The Fender, at 53 lbs, leads the features list with 4 
mic/line inputs, and 2 stereo output channels. This con¬ 
figuration allows you to hook up a dual CDP to two of 
the line-ins and still have room for two mics. If you are 
doing karaoke, you can plug your player into one line and 
still have room for three mics. As an on-location, easy- 
money, mid-week PA system for press conferences, etc., 
the Passport is everything you need. 

The Passport’s built-in amp offers 125 watts per 
channel, 250 watts total, with the ability to send a signal 
to external EQ, effects, or even a powered sub. Channel 
features include pan, EQ, and onboard reverb. There’s 
even a footswitch to control the reverb. You can use the 
internal amp to power the stereo speakers, or to power 
a monitor while running the speaker pair in mono. 

The diminutive speaker cabinets are loaded with two 
5.5-inch drivers, and two tweeters. Previous models had 
no dedicated tweeters. Finally, a trick rear compartment 
on the power tower holds a supplied pair of mics, mtc 
cords, and speaker cables. This latest version builds on a 
unique, user-triendly layout, but retains the spacey-shaped 
dial knobs. (I guess the style design engineers have to 
justify their huge salaries.) 

Peavey’s package 

Peavey’s Escort 2000 tips the scale at 57 pounds. Its 
built-in wheels should make rolling through long airport 
lines a breeze. At 75 watts per channel, 150 watts total 
power, with limiting protection, the Escort actually goes 
head to head with the smaller Passport PD-150. Its 
speakers are loaded with 10-inch woofers and piezo 
tweeters. 

The Escort’s 5-channel mixer has three micro¬ 
phone inputs and two channels which can accommo¬ 
date stereo inputs, a plus for DJs who also KJ or 
perform live in a small group. Each input can be 
affected by treble, bass, or built-in reverb. The unit also 
includes a main 5-band EQ, with a feedback locating 
system. When the system senses prolonged feedback, 
an LED glows above the offending EQ slider. This is 
your cue to spring into action and lower the slider before 
the club owner fires you or your audience freaks out. 
The feature is fantastic on a 31 band EQ, but seems 
less magical on this small EQ. Ergonomically speaking, 

I liked the mixer's easy-to-navigate layout. 

A mono/stereo switch allows using one speaker for 
mains, and one for monitoring {cool for KJs). The Aux- 
out can also be used to drive another monitor, sub, or 
tape deck. As with the Passport, all it takes is getting in 
good with a few local advertising/PR agencies to score 
enough mid-week PA work to pay for your rig. 

The package neatly holds the included mic, speaker 
stands and other provided cables, with extra room for 
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cords, a mini CD player, maga¬ 
zines, toothbrush, or whatever. 

The speakers have built-in han¬ 
dles. 

Quick draw 

We’ll start the gunfight with 
the lower-priced underdog, the 
Peavey. The package looks 
good, and sits smartly on a 
table, with a nice DJ-style low 
profile. The supplied stands will 
get the speakers up to 5 feet 
off the ground. Getting set up is 
quick and easy. 

When I connected the mic 
and brought up the gain, the 
initial “flat” setting produced a 
good sound. With some quick main EQ tweaks, I dialed up 
an even better tone. The built-in basic reverb added a pro¬ 
fessional-sounding effect. It’s a nice feature for the KJ who 
needs good sound, quick and easy. The controls all had a 
nice feel, and worked as promised. 

Playing my dual CD player directly through the line 
inputs, I was pleased to find that the sound was a lot 
bigger than I expected. The Escort may look small, but it 
certainly gets loud and even has some punch. It'll get the 
job done and won’t break the bank or your back. 

Refined performer 

The upscale Fender Passport is also very easy to set up. 
The power tower is configured vertically—aimed more at 
the coffeehouse than the DJ booth—and will sit on the 
ground as well as a table. 

It is well thought out and packaged. My mic tests 
yielded crisp and clear vocal tone— very natural. The 


built-in reverb sounded simply ade¬ 
quate. Fortunately, you can add an 
external unit. 

The power amp and speakers 
seem to be an excellent match, 
providing much headroom. Other 
dials and knobs worked well. Even 
the unique combo tone controls are 
balanced to the system. Cranking 
up a CD presented a nice stereo 
image, with good hi-fi sound. The 
system can get plenty loud, in fact, 
at max volume it can be over-driven. 
The ability to add a host of exter¬ 
nal devices makes this ideal for 
audio add-ons. This Passport really 
pleases in most regards. 

Who cares about the Carsons— 
what’s Jim think? 

I alternated using both systems at one of my regular karaoke 
shows. This gave me the opportunity to compare them side 
by side, at the same time, in the same environment. 

Simplicity and portability are benefits to both units. I 
especially liked the Peavey system for ease of use. The 
10-inch woofers also put out a little more low end. My guitar 
and my poor vocal tone really benefited from the pro-sound¬ 
ing reverb. Overall, a nice basic system. 

The Passport’s better-sounding speakers made playing, 
and singing a real pleasure. Again, the reverb is a bit too 
“Mr. Roboto” for me, but that can be fixed. The bigger power 
amp’s overall creamy tone made the Passport the top gun, 
but that comes at a premium price. Either system could fill 
your needs, or fit your budget. They are readily available for 
audition at your next hoedown. • 



Questions? Comments? Cowpoke conundrums? Jammin’Jim is at jamsound@aol.com. 


Taking the Next Step 

If you need a system that’s portable but packs more power and inputs than a 
self-contained unit, your next step could be a powered speaker/mixer combina¬ 
tion. 

Some good examples of the possibilities in this area come from Yorkville 
Sound. Their NX520P powered speaker system has a built-in mixer that can be 
used directly with a microphone and fine sources such as a mixer, CD player 
or laptop computer. Two-way overall EQ controls are included. Combining 
Yorkville’s molded cabinet technology, switching power amps, and Neodymium 
drivers (12" woofer, 1” HF), the 550-watt bi-amped unit weighs in at just 42 lbs. 

Another option coming in Fall 2002 is Yorkville’s M8 MicroMix powered 
mixer. This miniature unit will feature two 85-watt (4 ohm) power amps and 
8 inputs (4 mic/balanced line and 4 additional inputs on 2 stereo channels). 
Switchable phantom power on the mics, as well as flexible EQs are included in 
this small but powerful package. As of press time. Yorkville is developing a mini 
"system in a bag” that will include an M8, small speakers and accessories. Look 
for more details to come at www.yorkville.com 
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“Yes dahhling, money is no object. We want only the most 
elegant celebration for our princess. She loves to dance, so 
that’s why we called you..." 

Ah yes, the high end, big budget wedding. What do you 
do when you get the call? What do you need to know to book 
these types of clients, make them happy (while keeping your 
sanity), and have them refer all of their friends to your DJ 
service? 

In my experience, weddings with a budget of more than 
$30,000 require a unique set of skills in organization, etiquette, 
and communication. Let’s face it—if a couple (or family) is 
spending more than $15,000 on the food alone, they are in a 
different socio-economic class than the general public. 

To introduce you to the different world of upscale wed¬ 
dings, here are some insights based on my own experiences 
that will hopefully help you present your DJ company and our 
industry in the most positive and professional light. 

Family matters, money matters 

For a $30,000+ wedding, the parents usually pay for most 
or all of the wedding expenses. Do all that you can to have 
the parents attend your initial consultation, since they will be 
signing the check. 

I also find that many of the wedding couples are older 
(26-35 years old), university educated with advanced degrees, 
and are already involved with their careers. I have also often 
noticed that either the bride or the groom lives or works out of 
town (or out of the country), and/or they both travel frequently 
for business. Be sure to get their e-mail addresses. 

Some couples are able to spend $30,000 of their own 
money, but if the parents are paying, you need to get a feel for 
how involved they’re going to be in the planning process. Here 
are the most common scenarios: 

1. "Here’s your budget. Go find the location and the ven¬ 
dors that you like and trust, book them and we’ll send out 
the checks." In this case, 99% of the time the wedding 

is yours to plan according to the couple’s tastes. Parental 
involvement will likely be minimal, as they just want to 
show up and enjoy a stress-free celebration. 

2, Unspoken but obvious, usually from the mother of the 
bride: ‘‘My daughter is getting married, but it’s my party...” 
Yikes! Not only will she steamroll over her daughter’s 
ideas, but it also may seem like the parents are just show¬ 
ing off to their own friends. 

I always approach a wedding from the perspective that it’s the 
bride's day, so I may have to tactfully communicate my busi¬ 
ness philosophy to the parents. Don't get me wrong, I still want 
to please them, but In the end it’s a decision about whether or 
not to deal with the particular family situation. 


Mega-wedding 

Keep in mind that many big budget weddings are not just a 
one-day event, but three- or four-day “wedding weekends" 
where guests are invited to party from Thursday through 
Sunday. You may be hired for the Thursday night welcoming 
party as well as the Saturday evening reception. I let all of 
my wedding coordinator friends and hotel and country club 
contacts know that even iif a client has hired a live band for 
the wedding reception, we are available to perform at the 
rehearsal dinner. 

Nuptial business plan 

High-end wedding clients either trust you to do your job as 
a professional DJ or tend to be really involved with planning 
the details. I find that most of my upscale weddings involve 
the latter type. Whether corporate VPs or CEOs, or business 
owners, they’re used to getting their own way with a high level 
of service and competency. 

Mosl of these people aren't being rude; it’s just their 
Type-A personalities in action. Just be prepared. It's up to 
you—a fellow professional—to provide the expertise neces¬ 
sary for a successful event. 

It’s not unusual for me to meet with this type of client two 
or three times before the wedding to plan the timeline and 
special music. This is in addition to follow-up phone calls, 
faxes and e-mails confirming any changes. One groom even 
called me once a day for the last 15 days before his wedding 
to discuss music selections! 

Most of the time you will also be working with a wedding 
coordinator. Make sure to be in touch with this person at least 
one to two weeks before the wedding date so there aren’t 
any last minute surprises. 

Music: smooth, sophisticated, specific 

Music request lists for elegant weddings tend to avoid the 
standard “wedding tunes.” For example, there’s rarely any 
"teeny bopper”Top 40 dance music, and certainly not a lot 
of hip-hop, rap, hard rock, or (at least in Southern California) 
country. 

Topping my elegant wedding playlists are: oldies, 
Motown, classic jazz (John Coltrane, Miles Davis, etc.), new 
age instrumental, classical, swing/big band, elegant vocal 
(Ella Fitzgerald, Natalie Cole, Etta James, Sinatra, Tony Ben¬ 
nett, Harry Connick Jr., etc.), and disco. 

Songs most frequently prohibited include: “YMCA,” 

"Love Shack,” “Old Time Rock and Roll," “Celebration," ‘ Wind 
Beneath My Wings,” any Michael Bolton...you get the picture. 
It’s also common for the couple to have an eclectic mix of 10- 
15 special song requests that they would like to have played. 
It's up to you to figure out how to work these into your sets. 

Sometimes high-end clients may have also hired a live 
band, and they just want you to keep things going during the 
band’s breaks. Be sure to coordinate ahead of time who will 
be doing the MC work, and what songs are on the band’s 
playlist. 
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Professional DJ Software, External USB Sound Cards & DJ Keyboards 

The Total Solution for Live DJ Mixing 

Download the Free Demo - See and Compare for Yourself 

www.visualdiscomix-usa.com 


is 


Your Equipment? 


Visual DiscoMix 


Quality DJ Software and Hardware 
Download a free trial online 
visualdiscomix-usa.com 
USA * (773) 582-8008 



No more standing in line! 

Shot ONLINE 

with Univenture 

...for all your disc sleeve 
and storage products! 

DJ Cases, DVD Storage, 
Case Lighting, and 
Organizing Inserts. Order 
all your products and 
accessories online and 
save! Receive discount 
pricing on all our 
products.. .Every day! 


20% off 


UniKeep ,M Disci 0 
Great Promotional 
Giveaway at any Event! 


Safety-sleeves 
Poly sleeves 
DJ Cases 




UNIVENTURI 

DISC PACKAGING & SYSTEMS 

www.univenture.com 


Sophisticated 

Information 

For more on what 
to expect at upscale 
weddings, pick up 
a copy of Martha 
Stewart's Weddings 
magazine or Colin 
Cowie's book, 
edcf 


Cutting down the shtick 

You have to fit your MC style and level of interaction to the 
upscale clientele. Frequently, they will only want minimal 
announcing for the main events, and few (if any) interac¬ 
tive dances. They don’t want to be “in the spotlight" Even 
for the grand entrance most couples don't even want to 
do the whole fashion show-style, “wedding party walking 
down the runway” thing. 

What about the garter removal and toss? I have 
found that about 75% of the brides won’t do it. And 95% 
of these couples would rather die than do the “Money 
Dance” at their wedding. 

For each couple, you’ll have to see if they want to 
do any of the group dances like the Conga Line, Hokey 
Pokey, Chicken Dance, etc. Don’t count on it. Also, you 
probably won’t have to worry about bringing any party 
hats, inflatables, or giveaways, as those will be sure to 
clash with the chair covers and floral arrangements. 

Finally, there is usually not as much late-night “wild 
party dancing" at these events. Typically the crowd is a 
little older, and many will have flown in from out of town. 
So if you see that the dancefloor is a little empty, but the 
guests are laughing, talking, and enjoying themselves, 
relax. You’re doing a great job. That’s riot the time to crank 
it up and pull Grandma out on the dancefloor to “liven" 
things up. 

Although DJs are deservedly gaining acceptance and 
credibility for elegant, upscale weddings, bands and live 
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music are still the norm.Therefore, you don't want to turn off 
potential clients by blabbering on about your scratching/beat 
mixing skills, a light show, or how you like to do interactive 
dances with party props all night long. 

The last thing you want to do is come across as a DJ/ 
Wedding Singer/Comedian/Lounge Lizard. You'll need to reas¬ 
sure your clients that you can create an ambiance on par with 
that of an elegant live band. 

You’ll probably have to tone down some of your usual "DJ 
enthusiasm,’ n or “shtick,’" as well as most of your DJ slang. Con¬ 
sider changing everyday phrases like "cool”“yeah,” and, "OK” 
to “yes," "absolutely,” and, “my pleasure." 

Lights! Camera! Oh, never mind 

Please note that I’m not trying to start a lighting debate—I’m 
just letting you know what I’ve seen and heard from my cli¬ 
ents... 

I find that my upscale clients don’t want dance lighting. 
None. Zip. Nada. They usually ask me with trepidation in their 
voices, “You aren’t going to break out the disco ball, the strobe 
light, or the 'helicopter spinner’ are you?” They don't want it 
looking like a high school dance or a frat party. 

Most of the time they willlhire a professional lighting com¬ 
pany to do some color washes and up-lighting in the reception 
area, and to pin spot the cake and centerpieces. The florist 
usually supplies lots of candles. I have never seen a truss of 
lights on the dancefloor at high-end celebrations. 

It's a wedding, not a bridal show 

In my opinion, your business cards or company banners 
should not be visible when you perform at an upscale wed¬ 
ding {or any wedding, for that matter). I keep some cards in my 
console in case someone asks for one, but l don’t put anything 
at the bar, and certainly not on the guest tables. Furthermore, I 
never announce my company’s name on the mic as an “adver¬ 
tisement” during the evening. 

I’ve even taken the manufacturer logos off of my speaker 
grilles so everything is black, to blend into the background as 
much as possible. Black extension cords and black stage tape 
are also helpful. We’ve even had a bride or two decorate our 
sound systems with flowers (no water in the vase, please!) on 
our speakers or in front of our console. 

Not having your name plastered ail over the place doesn't 
mean that you can’t get your name out there, or shouldn’t 
network with the other wedding professionals. Be sure to be a 
team member with the other vendors, especially the banquet 
manager and photographer. The word of mouth from your 
happy hosts will be your best advertisement! 

Dressing the part 

Clients will believe their eyes long before they will believe their 
ears, so pay attention to what your attire says about you, and 
what kind of image you would like to project. 

I would recommend business casual (slacks, quality shirt, 
and tie) or even occasionally a suit when meeting in person 
with clients. Some DJs have even been known to meet with 
clients in their tuxedos. Keep those shoes shined. 

Don’t overlook your load-in appearance. Consider upgrad¬ 
ing from a t-shirt and jeans to Dockers or khaki shorts and a 
nice polo shirt. And keep that “DJ Mobile" sparkling clean. 
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...those heavy jewel boxes! And say goodbye to scratched disks, broken 
hinges, and cracked cases, Introducing The Jewelsleeve'". the firsl truly 
archival CD storage sleeve designed just for DJ's. 

The Jeweisleeve is a revolutionary new CD sleeve that replaces alt o( your 
fragile, bulky jewel boxes with a thin, lightweight, scratch-proof poly sleeve 
that cannot break or tear, takes up 75% less weight and room than a jewel 
box, and protects and stores EVERY PART of the CD INCLUDING THE 
BOOKLET AND TRAY CdRD-without folding or cutting 

Call or email for a free sample! 

Tel: 800/863-33T 2 
Fax: (323)663-4061 
www.jewelsleeve com 


Jewelsleeve.com 

3949 LOS FeliZ Blvd 

Suite 102 

Los Angeles, CA 
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Call for a New Cataloa Today! 


Party Machine 

4 Par 38 Halogen, Capsylrte 2000 hr. spotJamps 
CSL shock mourn tutpontion AMDJ Vertigo, Jewel, 
Light Co-Pilot controller system, roadcase S4 lbs 



Stage 4+ 


4-Par 38's Halogen, Capsylite 2000 hr. spotlamps 
CSL shock mount suspension, multi-pattern sound 
controller, roadcaso Ultimate tripod 43 Wx 12^ x 12 



Fast 
Sot-up 
& 

Durable 

MB 8 MB-12 
MirrorBall System 
Motor. Ball, Arm, Spot = 1 AC Cord 


ACL-24 AirCraft System 


The Beat 
Light Shows 
Ever... 



X/Y Aiming 
2 AC effects 
outlets per case 
Road case 
4 Mm Setup 
21 lbs ca, 

UtePuter 408-8 
8 ch controller 
16 programs / audio beat / 4 ac effects switches 


i t a ! D J Systems 



MUSIC 

KARAOKE 

VIDEO 

Keyboard/PC 
DJ System 
Mixer 


56 lbs. 


Since 1973 


COLORADO 
SOUND N’ LIGHT 


( 888 ) 429-0418 



Bert - Ext. 11 Jim - Ext. 12 
M-F 9-6 Sat. 10-1 
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Verify that a standard 
20-amp, grounded outlet 
is close by. I've played 
at some older, historical 
homes that only had the 
two-pronged type, There 
are some adapters that you 
can buy for this situation. If 
a generator wifi be provid¬ 
ing your power, make sure 
it’s of professional grade 
and won't generate power 
spikes or sags. 

Finally, many of these 
locations have sound 
restrictions and times when 
amplified music must end. 
Be sure to find out and 
abide by these regulations 
so the party won’t be inter¬ 
rupted by unsightly flashing 
lights—from police cruis¬ 
ers. 


Real estate investigation 

Many upscale weddings are held at a 
private home or a specialty location {pri¬ 
vate estate, ranch, museum, winery). 
Beware of a tough load-in situation. Walk 
through the site ahead of time so you 
won’t be surprised on the big day. If 
you’re going to need an assistant, be up 
front about it and charge accordingly. 

For outdoor events, request an 
umbrella to guard against the afternoon 
sun. Private and specialty locations tend 
to use tented areas for reception sites. 
Make sure ahead of time that there is 
adequate space for you and your equip¬ 
ment under the tent, near the dancefloor. 
Once, when I arrived at a tented site by 
a lake, I found that the tent was only big 
enough to hold all of the guest tables, 
while the dancefloor and DJ area were 
outside of the tent. Not fun. 


R-E-S-P-E-C-T 

An extra level of respect is often neces¬ 
sary at a high-end event. Don’t stare too 
much, even if you’re in awe of your sur¬ 
roundings. If your client is a celebrity, 
don’t ask for pictures or autograph. Just 
go about business in your usual profes¬ 
sional manner, and you won’t embarrass 
yourself or your client. 

Elegant weddings can be a lot of 
work, bul the reward of a job well done 
is worth it. I hope this article has given 
you some ideas that will help make all of 
your weddings classy and memorable. 

Matt Graumann, of Party Tunes For You, 
is the 2002 president of Southern Cali¬ 
fornia 's Professional Association of DJs 
(PADJ), as well as co-coordinator of the 
Ventura County/Central Coast Associa¬ 
tion of Bridal Consultants. • 
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By Peter Merry 


You have to know what you’re 
selling to sell it effectively 

W hen 1 first began my own Mobile DJ business in July of 1994, 

I had no experience in marketing and so 1 took out a 2" by 4" 
white-backed ad in the Yellow Pages. Their artists designed the layout. 
You can sec the phrases “24 HOUR HOTLINE” and “Short Notice Not 
a Problem." which we all know really translate to. “I ’m new' at this and 
I don't have any bookings yet!" 

T his ad. my first attempt at marketing, cost me $1,200 for the year 
(a figure that would eventually carry a lot more meaning for me). It 
resulted in only a few phone calls but absolutely no bookings. Spend¬ 
ing money I didn't have, to reap no real results was frustrating to say 
the least, but it also inspired me to begin learning as much as I could 
about creating effective marketing strategies. 

Learning 
the 

universals 

As 1 struggled to 
build my busi¬ 
ness, the first 
several years 
were spent hold¬ 
ing down real 
jobs to provide 
for my family 
until my DJ busi¬ 
ness could fully 

suppoi t us. One of those short-term real jobs was with a real estate 
marketing firm. My job involved booking appointments for field reps 
to promote an upcoming local marketing seminar put on by the firm. To 
better understand their service, the firm flew me out to Salt Lake City 
to see one of their real estate marketing seminars first hand. 


During the seminar, several of the other trainees were obvi¬ 
ously bored beyond belief. But 1 was captivated by the principles of 
marketing that were being taught. Even though they were focused 
on real estate marketing, the principles were universal and applied 
directly to my Mobile DJ business. Likewise, many of the market¬ 
ing principles 1 will be exploring in this column, although they deal 
with wedding marketing, arc also universal and may be applied to 
other branches of your service. 

What is marketing? 

Here’s a textbook definition: 

“The process or technique of selling, promoting or distribut¬ 
ing a product or service. ” 

Since disc jockeys don’t really offer distribution or sell a product, 

the definition that will best serve our purposes 
should read like this: 

“The process or technique of selling or pro¬ 
moting a service. ” 

Some of us may believe that we actually do 
provide a product as well as a service, but by the 
time 1 finish this series of articles, 1 believe you 
will come to accept that we are primarily service 
providers. 

So what are the services Mobile DJs gener¬ 
ally provide for their wedding clients? 

Reception planning 
Reception event coordination 
Master of Ceremonies 
Disc Jockey 
Musical variety 
Qualified referrals 


<m 


ENTERTAINMENT H 

"Quality Mobile Music For Your Special Occasion" 

It's Your Day... We'll Do It Your Way 
• Shod Notice Not A Problem • Call For Free Info Pocket 

24 HOUR HOTLINE 798-5338 
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Professional construction 
with modular, user- 
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HMD 281 single-sided headset and 
HMD 280 double-sided headset, 
jBoth with shock-mounted swivel 
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Not all Mobile DJs provide each of these 
services for their wedding clients, but more 
and more wedding disc jockeys are expand¬ 
ing the services they offer in an effort 
to create wedding receptions that flow 
smoothly and arc well planned. The obvi¬ 
ous benefits of offering such expanded ser¬ 
vices include an increase in quality referrals 
anil an improved general perception about 
the success and skill of your overall perfor¬ 
mance. 


Planning: 


Whether you provide 
very little advanced planning or more in- 
depth planning for your wedding clients, 
this element is a necessary part of preparing 
for a successful wedding reception. Tt’s 
been said that failing to plan is the same as 
planning to fail. 


Coordination • None of us 

really want to be “coordinators,” but the 
job of pacing the reception is best handled 
by the person with the most entertainment 
experience. If you try to find out what your 
wedding client's first dance song will be in 
advance, you are coordinating that detail so 
that particular part of their reception will 
flow smoothly. How much or how little 

you choose to coordinate in advance and 

* 

behind the scenes at your receptions will 
have a direct impact on how well your 
receptions will flow. 


Master of Ceremonies: 

This service is generally accepted as a regu¬ 
lar part of a wedding disc jockey’s serv ice, 
but not all DJs actually deliver “MC" ser- 
vices. I've heard stories of DJs who refused 
to make announcements of any kind and 
forced family members or wedding party 
members to fulfill this role instead. So why 
did they even bother to bring a micro¬ 
phone? 


Disc Jockey: This is the part of 

our job that attracted most of us to do wed¬ 
dings in the first place. Playing just the rig] t 
song at just the right moment and motivating 
a crowd of strangers to get up and dance can 
be an exhilarating experience. We know from 
experience and client feedback, that not just 
anyone can perform this role. The necessary 
skills and abilities required to “make the party 
happen " are hard to come by and can take 
years of practice to develop and perfect. 

Musical variety ■ It doesn't 

matter how talented a disc jockey is at mixing 
and programming if his music library is 
severely limited and his music knowledge can 
be defined by tuning in just one radio station. 
Musical variety is an essential ingredient for 
wedding reception entertainment because the 
guests so often vary in age and musical tastes. 

Quality referrals: This seg¬ 
ment of our services is commonly overlooked, 
even though many of our clients depend heav¬ 
ily on our years of experience when they need 
suggestions and guidance in choosing other 
wedding vendors. Wc have all worked with 
quality vendors and we have also encountered 
vendors that we wouldn’t refer to our worst 
enemy. 

In order to achieve truly effective mar¬ 
keting, we will need to clearly communicate 
the services we provide in a way that will 
entice wedding clients to contact us for that 
all-important first appointment. 

The purpose of this ongoing column will 
be to explore the keys for developing market¬ 
ing that will render real results. I have orga¬ 
nized these keys into six categories that I like 
to call “The 6 Pillars of Wedding Marketing.” 
In upcoming issues, we will examine these 6 
Pillars in great detail. See you next time. • 

Peter Merry is the 2002 president of 
the So Cal chapter of the ADJA and 
he is also a marketing consultant at 
DiseJockeyAmehca.com, For more informa¬ 
tion, go to www.PeterMerry.com. 
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Mic Man 
Takes Club, 
Mobile and 
Radio Worlds 

Storm 

This DJ uses his velvet voice to 
full effect in multiple venues 

By David Kreiner 


C incinnati, Ohio's Storm Bennett is a man of many 

talents and occupations. You may have heard his unmis¬ 
takable voice on any of a number of Clear Channel radio 
stations across the US, or on thousands of Killer Mobile DJ 
drops and nightclub commercials provided by his company, 
KillerSpots.com, Inc. However, if you want to see him in action, 
you can check him out live in his capacity as resident head 
programmer of Cincinnati’s most notorious beach bar and tour¬ 
ist trap, the Yucatan Liquor Stand. Storm Bennett is one of 
the best-paid club DJs in the Cincinnati market, and for good 
reason. 


Clubward mobility, 
radio revelry 

Storm started his career as a Mobile 
DJ working in the Baltimore/ Wash¬ 
ington D.C, area with his mobile 
company, DJ Express. The micro¬ 
phone is the single most important 
DJ tool he has mastered to “get 
ahead" of his competition. 

From the mobile scene, Storm decided to branch out into 
club and radio work. He started at the Flying Club in Salisbury, 
Maryland and has worked as a DJ in many markets, including 
Atlanta, New York and Las Vegas. Now in Cincinnati at the 
Yucatan Liquor Stand, Bennett is a Top 40/party DJ working 
with a cast of many to entertain the thousands of partiers who 
swarm the venues at which he performs. 

On the radio, you can hear Storm on Cincinnati's MIX 94.1 
FM and KISS 107 FM (both Clear Channel stations), as well 
as in other cities, including Rochester, New York and Louisville, 
Kentucky. 

Storm has also developed KillerSpots.com, building on his 
vocal performance skills and creativity. The company now has 
offices in Cincinnati and Houston. KillerSpots.com provides 
Mobile DJs, KJs and radio disc jockeys with customized drops 
and show openers/closers. Other services provided include 
high-energy radio commercials for nightclubs and DJ place¬ 
ment all over the world. 

Recently. I had a chance to catch up with this very busy artist... 

Mobile Beat: What equipment do you use for club, mobile, and 
studio applications? 

Storm Bennett: At the club we have two Technics 1200 turn¬ 
tables, two Denon 2000F Mk 3 CD players, and a Rane MP24. 
The house is all Yorkville speakers and Crown (for bass) and 
QSC (mid/high) power amps. For mobile I have a Denon 
2000F Mk 3 player. Rane MP24 mixer, Yamaha speakers and 
Crown power amps. Studio equipment is real high-end stuff. 
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Behringer console, Focusrite mic processor and more. We use 
Vegas Pro 3.0 and Cool Edit Pro software for all remixing, 
drops and commercials, 

MB: Where do you see music trends going at the club level/ 
radio level? 

SB: The women in the club want a lot of hip-hop, R&B, and 
funky beats. The high-BPM stuff kicks in after 11:00 PM. All the 
music caters to the women in the audience. I almost always 
ignore all male music requests! We are open from 7:30 PM till 
2:30 AM and the line starts at 9:00 every weekend. We do a 
live remote every Saturday with KISS 107 FM (which I work at 
during the day) from 8:00 PM to 12:00 AM. KISS FM is more 
of a hip-hop/urban station with a blend of R&B and dance hits 
and MIX 94.1 is hot A/C. 

MB: Do you prefer mobile or club work—or do you like both 
equally? 

SB: I enjoy both styles of DJing. Mobile gigs give me more 
freedom to play more musical styles, where the club music is 
locked in to a few current styles. Even though the club pays 
more money, the mobile work is very satisfying and still lucra¬ 
tive in the tri-state area. There is a lot of competition in this 
area, but I try to set myself apart with my presentation, which 
includes lots of well-placed vocals and reading the crowd to 
make sure they get the music they want. In the club we get the 
crowd doing a lot of skits such as lip syncs and other audience 


participation. Our bar staff does “staff dynamics” once an hour 
to entertain the crowd. At 11:50 PM we get girls on stage and 
call different people live on the phone and make them do and 
say silly and embarrassing things, which are on every speaker 
in the club and outside for the people in line. The crowd goes 
off! Then at midnight or 1:00 AM we do a confetti drop and 
countdown just like New Year’s Eve every weekend. 

MB: Do you rely on Yellow Pages ads or word of mouth ? 

SB: It is all word of mouth and repeat business. I do a lot of 
corporate events where they want me each year. 

MB: You say you don't scratch but do you hot mix/beat mix? 
SB: I don’t scratch at my club because it is more of a beach 
format and doesn’t fit. My main focus in the club is hot mixing 
and beat mixing with lots of left turns and train wrecks to turn 
the floor. 

MB: Do you use your bumpers during your live club gigs? 

SB: I use a lot of sweepers, bumpers, liners and drops during 

my club, mobile and radio work. I use a mini disc for all three 

DJ applications for all my drops, In the club I use “DJ Storm 

in the mix, live from Yucatan," etcetera. I do 75% of my vocals 

live and the drops and liners are filler. Some DJs don't pick up 

the mic in a club, which I think is lazy. To get the party started, 

live mic work brings it all together. A DJ who doesn’t use a mic 
is not marketable. • 
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Hot, LiueLg Beats and 

smooth. Chillin' Grooues 


By David Kreiner 


Some up-tempo clubland 
excitement and silky smooth 
street rhythms are in store 
for you on some of the latest 
remix compilations... 

The latest tram ULTIMIX is 
volume #89. Starting off the 
compilation are boy band 
heroes ‘N Sync with “Girl¬ 
friend," at 94 BPM. This radio 
version gets an edgier mix 
from Stacy Mier, 

This version does 
not include rapper 
Nelly and is an 
easy going early 
evening song. 

Next up is “Hide 
U' from Suzanne 
Palmer at a blis¬ 
tering 132 BPM. 

This remix is from 
the version on the 
Star 69 label from 
the Thunderpuss remix team. 
It’s a tighter show-length ver¬ 
sion that will expose this killer 
dance track to a mainstream 
audience. Keeping the high 
BPM vibe going is “No More 
Drama, Part 2" from Mary J 
Blige at a very clubby 132 
BPM. Remixer Mark Roberts 
fused together two Thunder- 
puss mixes to create one 
non-stop mix. Keeping pro¬ 
gressive DJs in mind, they 
left out the down tempo drop 
portion of the song. A killer 
mix for late night romps. 
“Heavenfrom DJ Sammy 
& Yanou, featuring Do (138 
BPM) is another late night 
blazer. Words and music 


are drawn from rocker Brian 
Adams’ ballad, “Heaven." 
Next up is “Can’t Fight the 
Moonlight" from Leann Rimes 
(132 BPM), projecting a very 
progressive house vibe by 
using the Almighty Mix and 
killer instrumentation. This 
mix will work with all the pro¬ 
gressive music that is out 
right now. “Let Me Love You" 
from Da Buzz, at 136 BPM, 
is a highly requested recur¬ 



rent track. This is the Hex 
Hector version. Clean Euro 
girly vocals punch up the mix. 
More club beats are next with 
“Underneath Your Clothes" by 
Shakira (128 BPM), Remixer 
Stacy Mier uses the Thun¬ 
derpuss mix and the radio 
edits to make a more user- 
friendly mix. Another club 
smash. “You & Me (Feels 
So Good)” is from Solar City/ 
Pepper Mashay, at 130 BPM. 
The feature vocalist on "Dive 
in the Pool" gets to stretch out 
in true diva fashion on this 
club burner. Samples from 
“Dive" and "Can You Feel It" 
are thrown in for fun, Closing 
out the set is “A New Day Has 
Come," from Celine Dion at a 


sexy 92 BPM. This one will 
work as an early evening tune 
for listening. 

Another fate night collection 
is X'MIX DANCE #66. The 
trademark house megamix, 

Fa Fa Foley’s “House of ‘X’ 
Megamix" at 132-138 BPM, 
starts it off with a bathroom 
break length of 16:03. It 
begins in a filtery disco world 
with “Wonderland” from Psy¬ 
chedelic Waltons, featuring 
Roisin Murphy, then moves 
to “Cuban Sluts" from Bossa 
Nova Baby, “Can U Play 
Bass” by Mike Monday, “Set 
Me Free" by Steve Haswell 
and closes with Praga Khan's 
“Injected With a Poison.” 

The full-length remixes 
start with “What About Us?" 
from Brandy at 120 BPM. 

This song works really well at 

this high tempo. 

A killer bass track 
and filtered vocals 
push the mix full 
tilt. Another huge 
springtime club 
smash is “Rapture 
(Tastes So 
Sweet)” from lio 
at a sultry 124 
BPM. This largely 
instrumental song 
has a great bass 
line and is a good set-starter. 
Starting off with filtered drum 
and conga beats is “When¬ 
ever, Wherever” from Shakira 
(125 BPM). This mix is a total 
departure from other remixes 
I’ve heard. Strong drum beats 
and vocals propel this strong 
progressive remix. Next up 
is “Break 4 Love" from The 
Collaboration at 128 BPM. 
Putting samples from Raze's 
"Break 4 Love” chorus over 
a pulsing progressive house 
beat, it’s a fun iale night mix. 
Another Brian Adams remix is 
included here with “Heaven", 
by DJ Sammy & Yanou, fea¬ 
turing Do, at 138 BPM. This 
version has a much stronger 
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progressive beat than on UM 
#89. Strong 4x4 drums and 
techno keyboard licks push 
this mix over the top. This 
is one of the best mixes on 
this set! Put on your dancing 
shoes for a drum and bass 
version of No Doubt’s “Hey 
Baby” at an unbelievable 170 
BPM. This version is not for 
wusses! The beat becomes 
double the original radio ver¬ 
sions and will work well in the 
right DJ’s hands. Very cool! 
Closing out this great set is 
“Stars” from Absolum, at a 
blistering 142 BPM. A killer 
progressive houser, it will 
get your dancefloor sweating. 
This largely instrumental song 
is nothing but energy with 
sweet girly vocals on top of 
the mix. 

On the hip hop/R&B tip is 
PRO MIX STREET #12. This 
issue contains tons of radio 
hits. It starts off with “What 
About Us?” (93 BPM) from 
Brandy. Sexy spoken words 
get the mix started, while 
killer vocals and a strong beat 
make this very programmable 
and a great set-starter. Next 
up is Fat Joe’s “What’s Luv" 
at 94 BPM. This huge radio 
hit uses Missy-style beats. It 
features an extremely usable 
super clean mix and clean 
drum track. “Feels Good’’ 

(95 BPM) is the latest from 
Naughty By Nature. 3LW’s 
sweet girl vocals on the 
chorus and sparse drumbeats 
make this big radio hit even 
more useful than the radio 
version. The chorus is bor¬ 
rowed from Tony Tone Toni's 
“Feels Good." “Jigga,” from 
Jay-Z (99 BPM) is also a 
much better option than the 
other radio edits out there, 
featuring sweet drumbeats 
and an uncluttered mix. One 
of my favorite songs right 
now is “Foolish” by Ashanti. 
This sultry (90 BPM) R&B 


hit will draw the women in 
the audience to the floor. 

DJ Pauly does a great job, 
using sparse instrumentation 
to focus on the vocal and 
the beat. Speaking of beats, 
just hearing the drumbeat 
from “Saturday (Ooh Ooh)” 
by Ludacris (106 BPM) will 
get your audience screaming. 
This remix blows away the 


radio version and has more 
energy than the original. At 
106 BPM, “Lights, Camera, 
Action” from Mr. Cheeks, fea¬ 
turing Missy Elliott & P. Diddy 
is a fun retro disco-styfe mix 
from Erik Michael, with lots of 
fun beats to play with. Closing 
out the set, “2001 Year-End 
Mega Mix” features various 
artists for a glorious 17:49! 


Starting with the closing 
vocal fine of ‘The Matrix” 
over drumbeats, you will 
then hear all the biggest 
hits from 2001. This mega¬ 
mix is done by one of 
the nation’s leading mix 
show remixers. The beats 
change slightly, so keep an 
eye on your dancers. * 


ULTIMIX 89 

Girlfriend 

‘N SYNC 

94 

Hide U 

SUZANNE PALMER 

132 

No More Drama 

MARY J BLIGE 

132 

Heaven 

DJ SAMMY &YANOU feat. DO 

138 

Can’t Fight The Moonlight 

LEANN RIMES 

132 

Let Me Love You 

DA BUZZ 

136 

Underneath Your Clothes 

SHAKIRA 

128 

You & Me (Feels So Good) 

SOLAR CITY/PEPPER MASHAY 

130 

A New Day Has Come 

CELINE DION (CD Bonus) 

92 

X-MIX DANCE 66 

Fa Fa Foley's House Of “X” 

Megamix (16:03) 132-138 

a. Wonderland 

PSYCHEDELIC WALTONS 
feat. ROISIN MURPHY 


b. Cuban Sluts 

BOSSA NOVA BABY 


c. Can U Play Bass 

MIKE MONDAY 


d. Set Me Free 

STEVE HASWELL 


e. Injected With A Poison 

PRAGA KHAN 


What About Us? 

BRANDY 

120 

Rapture (Tastes So Sweet) 

HO 

124 

Whenever, Wherever 

SHAKIRA 

125 

Break 4 Love 

THE COLLABORATION 

128 

Heaven 

DJ SAMMY & YANOU feat. DO 

138 

Hey Baby 

NO DOUBT 

170 

Stars 

ABSOLUM 

142 

PRO MIX STREET 

12 


What About Us 

BRANDY 

93 

What’s Luv 

FAT JOE 

94 

Feels Good 

NAUGHTY BY NATURE 

95 

Jigga 

JAY-Z 

99 

Foolish 

ASHANTI 

90 

Saturday (Ooh Ooh) 

LUDACRIS 

106 

Lights, Camera, Action 

MR. CHEEKS 

feat. MISSY ELLIOTT, P. DIDDY 

106 

2001 Year-End Mega Mix 

VARIOUS 


All the CDs featured in Remix Report are available at The Source DJ Music 

Supply, Call 1-800-775-3472 to order or receive a free catalog. For info go to 

www.thesourceformusic.com or e-mai! thesourcedj@earthlink.net. 
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Now you can mix 

like the pros. 

Everyone says that getting started is the hardest part. So, 
Fostex traveled to Italy and selected the best DJ mixers to 
bring the "euro" sound to America. Introducing ESO’s The 
Beat, The Plug, and the Hip Mk II: three fantastic mixers that 
bring you high quality at a very low price, thus making it that 
much easier to start creating those floor thumping, heart 
throbbing, body moving beats. The Blue Series from ESO, 
distributed by Fostex America: your gateway to the beat. 




The Beat Hip Mk II 


r 

— « 



The Plug 


Distributed by: 

AMERICA 

uuwui fostex com 


Fostex America 15431 Blackburn Ave. t Norwalk, CA 90650 Tel: 562-921-1112 Fax: 562-802-1964 

















SINGALONG ESSENTIALS 


Visually 

Digitizing 

Your 

Show 


By Greg Tutwiler 

KJs have a new versatile 
digital video tool 

To DVD or not to DVD—is that the burn¬ 
ing question? The general consensus 
has been that DVD is fine for your favor¬ 
ite action adventure movie, but for kara¬ 
oke? Forget it! Well, maybe not so fast. 
With top home karaoke hardware man¬ 
ufacturer Singing Machine selling mil¬ 
lions of units last year, and the obvious 
home theater revolution taking place 
in the home entertainment arena, we 
should probably take another look at 
this emerging media vehicle. 

Worth considering 

Thanks to compa¬ 
nies like Priddis, 

Promo Only and 
Pioneer, if your 
goal is a 
visually 
enhanced 
karaoke 
show, DVD 
is now a 
viable 
option. 

There are 
actually quite 
a few resources 
available. Currently Pio¬ 
neer Electronics is the only hardware 
manufacturer that has a karaoke 
machine available designed specifically 
for DVD karaoke. The V555 is designed 




to play DVD, CDG and Video CD. If you 
are looking for a "one unit plays all” kind 
of machine, and currently have a large 
library of CDGs, this would be your best 
option. 

DVD seems to be of most value to 
the DJ considering karaoke as a new 
addition to his or her company. There 
are now enough song titles available 
on DVD to allow you to put together a 
decent library of songs—at least enough 
to allow you to offer karaoke as an 
add-on service option to your customers. 
And where the Pioneer DVD karaoke 
units cost around $500, you now have 
another more cost-effective option. 

Morphing it 

About two years 
ago, Priddis 
Music, a 
major man¬ 
ufacture of 
CDG kara¬ 


oke music 
discs, intro¬ 
duced their 
brand of DVD 
karaoke. It's 
unique in that 
visually, it's 
almost identical to 
CDG karaoke. “We 
strong surge in the 
home use of karaoke," says Priddis cre¬ 
ative director Christian Nelson, “and with 


identified a 
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Add Flavor 
To Your Show 

Promo Only has another new 
service worth looking into. As 
a KJ, if you have never con¬ 
sidered using “drop-ins,” you 
should check this out. Drop-ins 
are vocal samples and sound 
effects that you can usa to 
add some humor to your show. 
You can use them as someone 
approaches the stage or as 
they exit. Or you can use them 
in your routine between sing¬ 
ers or song sets. If you don’t 
own any, now you can, at no 
cost to you. 

“As Promo Only has grown, 
so has the number of visitors 
to our Web site each day,” says 
director of operations, John 
DiSalvo. “Offering DJ Drops in 
a limited fashion has allowed 
us to beta test for both audio 
quality and system reliability. 
We’re happy to say that we can 
now ensure both.” 

“What truly sets All-Time 
Greatest DJ Drops apart is 
that we, as DJs ourselves, 
have designed these samples 
specifically for the needs of 
real-world DJs,” adds company 
owner Jim Robinson. “These 
are not some off-the-rack radio 
drops or programming hand- 
me-downs.” 

This comprehensive 
library of sound effects, 
announcements, and comic 
commentary are now available 
for you to browse at your lei¬ 
sure at www.promoonly.com. 
Samples are clearly titled and 
those with more explicit con¬ 
tent are clearly marked, allow¬ 
ing users to build their own 
custom library of samples. 
“With a few keystrokes, in a 
few minutes, you can change 
how you present your show 
forever," concludes Robinson. 
Downloads of All-Time Great¬ 
est DJ Drops are free, with 
no password or subscription to 
Promo Only required. 
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the home entertainment 
medium moving towards 
DVD, we realized the 
appeal of being able to 
use one machine for all 
entertainment choices." 

Of course, typical 
DVD players will play DVD 
movies, your favorite audio 
CDs, and the new DVD 
karaoke discs. “Custom¬ 
ers were telling us 'this 
is great, but I don’t have 
any way to hook up a 
microphone', says Nelson. 

“So we came up with a 
solution. We call it the 
Morph-1 

Generic brand DVD 
players have dipped 
below $100. And now, by adding the 
Morph unit to your DVD player, you 
instantly have microphone capabilities, 
therefore giving you a DVD karaoke 
machine well under S200. The Morph 
pack comes with a microphone, a 
sample DVD karaoke disc, the con¬ 
version unit, and all of the necessary 
cables. A list price of $44.95 added to an 
already inexpensive DVD player makes 
this a very economical way to add kara¬ 
oke to your existing system. Check out 
www.priddis.com for more information. 

DVD amusement 

Another cool advantage to using a 
DVD player is that it gives you 
the option of using VCDs (Video 
CD) and Pioneer DVD (www.pioneer- 
ent.com) karaoke discs. Both of these 
have adapted the original karaoke 
format, which was introduced as a 
two sided, twelve-inch laser disc. These 
discs featured full-motion, MTV-style 
videos running behind the on-screen 
lyrics. Most of them were pretty corny but 
definitely entertaining. Using this format 
occasionally gives your karaoke show an 
added visual bonus that will give your 
customers a fresh change of scenery. 

Dance to the video 

Another advantage to having the DVD 
player on board is the ability to add 
music videos to your show. If you have 
access to an assortment of bar monitors 
or a big screen TV where you perform, 


music videos make a great addition. 
They help break up the karaoke routine 
or spice up a dance set. 

Promo Only has a growing library of 
new pop, rock, country and club videos 
for the working video jock. But a unique 
part of their library is the assortment of 
classic videos. They have compiled sev¬ 
eral discs that feature the best hits from 
the 70s, 80s, and 90s. These videos are 
sure to grab the attention of your audi¬ 
ence, whether they get up and dance, or 
just sit and rock out in their seats. 

With vintage tunes like “You Shook 
Me All Night Long," “Love Shack," “Old 
Time Rock And Roll," “Gettin'Jiggy With 
It,” and “Push It," you’ll have an excellent 
tool to jazz up a slow night or break 
up a long chain of those ballads that 
karaoke singers love to sing so much. 
The discs cost no more than regularly 
priced karaoke CDs. Plus, each music 
DVD contains more than forty hit songs. 

“We own one of the nation’s largest 
music video libraries," says Nick Allard, 
Promo Only's Video Program Manager. 
“It dates back to the early 1980s, ever 
since music videos were serviced by 
record labels. Almost every video you 
can imagine—we can find it. We plan 
on releasing classic video DVDs until 
we drop. Plans have been discussed for 
classic reels of every time period, pro¬ 
vided music videos from that particular 
time are available. Country videos are 
also being considered, as well as Best 
of the 80s Alternative Dance/New Wave 
and Disco Classics. - • 
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£ ;; :,: j; ; ; T Thousands of Mobile DJs, Club 

«—*• Owners, Giging Musicians and 

/ Music Professionals rely on B-52's 
\ SR-Series for amazing sound, great 
/ value and unmatched warranty. Now 
all larger sized SR-Series cabinets 
including, the SR-18S (18” subwoofer), 
SR-18 (18" two-way) and the SR-1515 (dual 15" 
two-way) feature a tilt-back handle and 3" casters. 

B-52 offers more than 70 innovative speaker 
systems. For additional information, contact: 


TEL: 1-800-344-4384 or www.B-52PRO.com 
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By Dan Walsh 

Visualizing a 

Digital Solution 



Visual DiscoMix helps you get a 
firm grip on computer-based mixing 

/Pi numb er of factors have kept many DJs away from 

.Jr |\ using software to do their mixing. High on the list 
^^^iare computer instability and the lack of immediate 
response. Let's face it: laptops aren’t the most road-worthy 
pieces of equipment. And why would you put the success 
of a gig in jeopardy by relying on a DJ program’s sluggish 
crossfader or cue button? 

The designers of Visual DiscoMix have addressed these 
problems and come up with a software/hardware combination 
that will make skeptical, uncomputerized DJs sit up and take 
notice. This system takes full advantage of the 
advances in computer power over the last few 
years—in other words, it’s not for wimpy comput¬ 
ers. But the performance you'll see from this combo 
system just might make you think twice about put¬ 
ting your overtime cash into another CD player. 

At home in your rack 

Before we get into the virtual mixing features, it’s 
worth taking a look at the overall concept of the 
Visual DiscoMix system. Of course, you could just 
use the software on its own, but the system’s full 
potential can only be realized by using one of 
the company's purpose-built DJ Keyboards. Avail¬ 
able in compact or extended sizes, these heavy- 
duty, metal-encased keyboards give you complete, 
instantaneous control over the software's mixing 
features. The keys are big and can take a pounding 


(I checked!). It is definitely “plug & 
play". You can also chain a regular 
keyboard through it if you want. In 
conjunction with your favorite mixer, 
this is a roadworthy solution. 

To make sound production 
easier, you can also get an outboard 
USB sound card, thus letting your 
computer’s processor concentrate on 
all the fun stuff you’re doing with your 
digital audio tracks, The dual stereo card offered by Visual 
DiscoMix was developed in cooperation with Texas Instru¬ 
ments and is specifically tailored to work with the software. 

I had no problem just plugging the USB connection into my 
computer and getting immediate sound. 

Analyze this 

As we look at the software, first off, it’s helpful to understand 
how it deals with your MP3 or .WAV files. To achieve the 
instantaneous performance possible with the DJ Keyboard, the 
program loads your songs completely in physical RAM, thus 
avoiding any hard drive sluggishness. This is why the recom¬ 
mended minimum memory size is 384MB, to cover a typical 
four-minute song. Obviously, the more memory you have the 
better (Visual DiscoMix can currently use up to 800MB), which 
is true for any music software. With the price of memory at 
an all-time low, this shouldn’t be a problem if you’re putting 
together a professional system. (See sidebar for complete 
system requirements.) 

Another way Visual DiscoMix achieves such stunning per¬ 
formance in the area of auto-beat mixing is by pre-analyzing 
your files. Before you can mix tracks, you have to run the DJ 
Analyzer application that is installed with the player software. 

It automatically extracts the beats per minute and charts the 
sonic waveform of the each song, then saves the information. 
In use, this enables the software to sync up the tempos of 
two tracks in less than a second. It also gives you a graphic 
representation of a track so you can visually identify the sec¬ 
tions of the song. 


To achieve the instanta¬ 
neous performance possi¬ 
ble with the DJ Keyboard, 
the program loads your 
songs completely in 
physical RAM 
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View to a mix 

The Main Screen is the starting point for your mix. It 
packs all the primary functions into the top half, yet the 
layout is easy to navigate. Selected track information 
is displayed right at the top, with a virtual cross fader 
in between. This can be turned off when an external 
DJ mixer is used. Beneath the basic track info on 
either side are pitch controls and a space for the other 
graphic information on each track. You can also access 
a seven-band EQ in this space. Here you’ll find the 
Memory Start button, which lets you quickly choose 
and remember a point to start each track, and Track 
Volume, which saves your specified level for the track, 

In the middle, under the crossfader is another helpful 
visual device—the Phase Indicator. This shows the time differ¬ 
ence between the beats of each track you are playing. At zero, 
the two tracks are in sync. 

Scanning further down the screen, you'll find the Autopilot 
settings. Sync Start synchronizes the first beat of anything you 
trigger (other tracks, samples, effects, loops, etc.) Hold Phase 
guarantees that the sync holds throughout an extended mix. 

It can be disengaged for non-beat-related mixing. Adjust BPM 
/ Pitch adjusts the tempos within ±8% with no pitch change. 
With all three Autopilot buttons on, t found that the automatic 
beat-matching never failed, no matter how hard I tried to throw 
it off. 

The lower section of the Main Screen is your Archive of 
music. This can be sorted in a number of ways and you can 
then create a Wait List for your set. 

Eye candy, ear candy 

Once you have a grasp on the basics, it’s easy to start creating 
exciting mixes using Visual DiscoMix’s loop and sample 

features. In this program, 
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“loop" means a 1, 2, 4, 8 
or 16 beat segment ol 
a track that can be cap¬ 
tured on the fly, one at a 
time on both sides. Loop 
Slide lets you adjust the 
load precisely. A "sample" 
is any portion of either 
track, up to six of which 
bii ^ -ibi ^ b ^^ bbiiiiiii ^ can be loaded on both 

- sides and triggered along 

- with any loops. This was 

where I really had fun 
with the DJ Keyboard. Each loop length and sample has its 
own button, and the buttons are as big as the shift button on 
my computer as I'm typing this. Obviously a different experi¬ 
ence than punching those little blisters on a CD player. 

For taking your mixes to another level, there’s also the 
Spin- Mix module. Two things here make for interesting music. 
First, the Spin-Mix feature lets you take tracks that are far apart 
in BPM and mix them in a range of ±100% BPM. The second, 
which 1 found addictive, is the Spin Processor. This consists of 
a square for each side that you can move your mouse over 
and control the contour of certain special effects. (Space Twist 
was my favorite.) 
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Other special effects can be controlled from the Sampler 
window. These can be triggered along with any other func¬ 
tions and layered two at a time on each track. They include: 
X-Stop (a vinyl braking effect), Switch-Off (gradual slow¬ 
down), Chopper (cuts up the sound in sync), synchronized 
Echo, Flanger, Back (plays track backwards), and Wave 
(pans left and right). 

Into focus 

The Visual DiscoMix software-plus-hardware package offers 
a new, professional option for DJ’s interested in computer¬ 
ized mixing. Its well-designed software and the roadworthy 
hardware make it an excellent choice for DJs ready to make 
computers part of their performance picture. * 


Minimum System Requirements 

Processor: Pentium 600 MHz 
Memory: 256 MB (384MB recommended) 
Sound Card: Sound Blaster compatible 
Operating system: Win 95/98/NT/2000/ 
ME/XP 

DirectX: 7.0 or later 

Pricing 

Visual DiscoMix - DJ Pro - $795 
Extended DJ Keyboard - $500 
Compact Keyboard - $350 
Dual USB SoundCard - $350 
Hardware Key - $20 (required) 

Contact Visual DiscoMix for package 
prices and additional services like on-site 
club installations and custom case con¬ 
struction. 

Contact 

www.visualdiscomix-usa.com 
Visual DiscoMix-USA 
5701 S. Monitor Avenue 
Chicago, Illinois 60638 
Tel: 773-582-8008 
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NEW LOCATIONI • SAM ASM PRO HOLLYWOOD 

7404 Sunset Bum • (323) 874-8205 

The Undisputed Choice for Musicians Since 1924! 


NEW YORK, NY 

SAM ASH PRO, NY 

TAMPA, FL 

COLUMBUS, OH 

WEST HOLLYWOOD. CA 

(212) 719-2299 

(212)586-1100 

(813) 908-5556 

(614) 436-3919 

(323) 654-4922 

HUNTINGTON STA, NY 

PAR AMU S, NJ 

SARASOTA, FL 

LYNDHURST, OH 

NEW HAVEN, CT 

, (631)421-9333 

(201)843-0119 

(941)351-7793 

(440) 446-0850 

(203) 389-0500 

FOREST HILLS, NY 

EDISON, NJ 

CLEARWATER, FL 

WESTMINSTER. CA 

BURBANK, IL 

(718)793-7983 

(732) 572-5595 

(727) 725-8062 

(714) 899-2122 

(708) 499-3485 

WHITE PLAINS, NY 

CHERRY HILL, NJ 

ORLANDO, FL 

ONTARIO MILLS, CA 

BUFFALO GROVE, IL 

(914) 949-8448 

(856) 667-6696 

(407) 599-1222 

(909) 484-3550 

(847) 253-3151 

BROOKLYN, NY 

MIAMI LAKES, FL 

PHILADELPHIA. PA 

CERRITOS, CA 

LOMBARD, IL 

(718) 951 3888 

(305) 628-3510 

(215)612-1339 

(562) 468-1107 

(630) 424-0767 

CARLE PLACE, NY 

MARGATE, FL 

KING OF PRUSSIA, PA 

CANOGA PARK, CA 

NASHVILLE, TN 

(516) 333-8700 

(954) 975-3390 

(610) 265-6444 

(818) 709-5650 

(615) 860-7475 
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hardware controllers have been 
added back into the mix to more 
conveniently access the power 
of the software, the model of 
the dual CDPhas continued its 
reign. 

A refreshing approach 

The DJ Pad 2020 package from 
GLI starts with the basics, then 
takes the user to a whole 
new world. While the software, 
developed by SoundGraph, Inc., 
makes use of the dual controller 
idea, the addition of a unique 
hardware controller, the Touch 
Pad. is what makes this system a 
true breath of fresh air. 

Installing the software 
(consisting of hardware and soft¬ 
ware drivers along w ith Micro¬ 
soft DirectX 8.0) was a breeze. 
My Windows XP system had no 
trouble getting it up and running 


immediately. Once the 
software was in place, 
all) had to do to add the 
Touch Pad was connect 
the USB cable, let Win¬ 
dow's “find new hard¬ 
ware.” then reboot. This 
truly “plug & play” 
system couldn’t have 
been easier to set up. 

Let’s start by 
discussing the software, 
keeping in mind that 
most functions can be 
easily controlled with 
the Touch Pad. A cool 
controller is worthless 
without some powerful 
software tools to con¬ 
trol. DJ Pad does not 
disappoint. By way of 
the dual virtual turn¬ 
tables you can play 
and mix MP3. CD and 
.wav files. The overall 
appearance and layout 
of ihe screen is easy 
on the eyes. The back¬ 
ground of each turntable lights 
up when it is active and animated 
clouds move w'ithin the turn¬ 
tables while the tracks are play¬ 
ing. A scrolling display gives 
you track information (number, 
name, time, BPM). Here you 
can set the master/monitor route, 
and access the primary functions: 
play/pause, stop, 
forward/backward jump, next 
song play, and previous song 
play. You can also play/pausc 
w ith your computer’s space bar. 
In order to use the monitor mode 
(i.e.. cue with headphones) your 
computer must he equipped with 
a 3-D sound card. 

Pilch control sliders give 
you 5Off to 150% of change 
to work w'ith. This easily syn¬ 
chronizes two tracks when you 
save BPM info with the track 
in the Play List. (More on 
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By Dan Walsh 


ware 

performance software 
programs have proliferated, 
we have been treated to a 
seemingly limitless variety 
of approaches to the basics 
of" mixing. Obviously, at its 
most basic level, mixing 
breaks dow n to simply 
being able to crossfade 
between two tracks. The art 
is in how you get from 
one song to another or how 
you combine one song with 
another, as well as the songs 
you choose. 

w 

Ii seems logical then, ihat 
most professional DJ software 
we’ve seen to this point has used 
the dual turntablc/CD plaver- 
w ith-mixer combination as the 
basic concept on which to build a 
graphic user interface. In turn, as 
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that below.) Use the crossfader 
located between the turntables 
in manual mode to perform 
your mix or set it to automatic 
mode (with five different fader 
curve choices—more coming 
with future upgrades) and let the 
computer do it for you. This is 
especially cool fora single-op 
mobile who wants to get away 
from the console for some inter¬ 
action with the crowd (or sneak 
away to the powder room). Just 
set up your Play List with the 
songs you want on each side and 
the DJ Pad 2020 will alternate 
between them. 

Countdown to creativity 

The Function Window seciion in 
the low'cr half of the screen is 
where you can really have some 
fun. Besides the Play List, here 
you can access the Scratch Pad, 


Effect Pad. Drum 1 -Oop creator. 
EQ/Reverb, and Mixer. 

In the Play List you can 
organize your songs, set track 
volumes, insert cue points into 
a song, and calculate BPM set¬ 
tings. Clicking the Detail button 


above the list area 
reveals the cue point 
of a highlighted track 
up close and lets 
you adjust it within 
10 milliseconds. With 
the BPM calculator 
you can automatically 
or manually find the 
beats, then save B PM 
data for each track. 
Custom volume 
levels, panning, 
muting and routing 
of the audio con alt 
be adjusted using the Mixer 
console. The DirectX 8.0-bascd 
EQ/Rcvcrb section gives you 
full control over the contour of 
each track’s sound. It offers a 
unique Coupling Mode that links 
the frequencies of each cued-up 
track in an inverse relationship. 
This means you can mix the 
highs of one side with the lows 
of the other, easily generating 
interesting remixes. I had a lot of 
fun with this function. 

The Effect Pad is actually 
a sample trigger section that 
includes nine square blocks con¬ 
taining up to three “sound 
effect" samples in each area. 
Using what’s called Absolute 
Mode, you can trigger each 
sample by tapping your finger on 
the Touch Pad in the correspond¬ 
ing area. 

DJ Pad 2020 also makes 


it easy to capture your remixes 
in real time with its Remix 
Record function. You can record 
everything that you have going 
on ( mixing, scratching, samples, 
drum loops, etc.) to a single 
.WAV file at (he click of the red 


record button in the middle of 
the screen. Use a separate MP3 
encoder to compress your new 
mix tracks. 

Into uncharted space 

Up until this point, you may be 
thinking that you’ve seen vari¬ 
ations on these features before, 
and you’d be right. The DJ Pad 
2020 raises the bar. however, 
with a few other excellent perfor¬ 
mance possibilities. 

It includes a Drum Loop 
Generator that essentially adds 
a drum machine to your virtual 
rack of gear. It is equipped 
with a few 
usable preset 
patterns, but 
I especially 
enjoyed cre¬ 
ating my 
own. You 
can play 
with the 
following 
parts of the 
drum set: 
hi-hat. snare 
drum, bass 
drum, high- 
tom. low- 
tom, ride 
cymbal, crash cymbal, and effect. 

The DJ Pad 2020’s Touch 
Pad really shines with the Scratch 
Pad function. This lets you digi¬ 
tally scratch a track by simply 


scrubbing on the touch pad with 
a motion similar to actual vinyl 
scratching. While it takes prac¬ 
tice to get the effect you want 
(just like with physical vinyl), the 
software works with you, offer¬ 


ing direction and speed settings 
to help you adjust the sensitivity. 

You've got the touch 

The Touch Pad gives you tactile 
control over DJ Pad 2020’s 
important functions. It includes 
one slider that can control 
volume, crossfading as well as 
parameters of all the virtual slid¬ 
ers in the software such as 
Pitch, Mixer, EQ/Reverb, etc. 
You accomplish this with the 
Mode Selection Button, which 
switches between Relative Mode 
(the pad acts as a mouse/ 
touchpad as on a laptop i and 

Absolute 
Mode, 
which 
accesses 
the solt- 
ware’s 
features. 
What 

this 
means 
pract i - 
cal ly is 
that the 
Touch 
Pad can 
take the 
place of a regular mouse, thus 
streamlining your set-up. 
Another set of Forward and 
Reverse buttons lets you quickly 
cycle through all the controls 
available on any given screen. 

For a price of $499.99 this 
hardwarc/sofi ware duo offers an 
uncomplicated but powerful way 
to access your compressed digi¬ 
tal audio tiles and mix them cre¬ 
atively while not having to carry 
a large assortment of equipment. 
Everyone from re mixers to 
mobile road warriors will appre¬ 
ciate this winning combination. 

Go to www.ghpro.com nr 
www.techgeardj.com to check 
out the DJ Pad 2020 in more 
detail. You can also contact GLI 
for more info at 2691 West 15th 
Street. Brooklyn, NY 11224; tel: 
800-454-7761 /718-372-7849, 
fax: 718-946-4151.* 
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Introducing the 500-watt active 2-way SAI52I 


GUARANTEED TO STOMP ANY 15-INCH PASSIVE 2-WAY ON THE PLANET. 


SAI52I 

Massive l33dB peak 
SPL output 

500 watts RMS of 
power delivered to 
the transducers — 
400 watts LF, 

100 watts HF 


Electronic EQ 
and time correction 


and component 
protection 

Gain control and 
balanced/unbalanced 
XIR signal pass-thru 


■ Wide-dispersion 
75 s x 65 s high 
frequency horn 

■ Damped titanium RCF 
Precision™ compres¬ 
sion driver with 3-slot 
Optimized Geometry 
phase plug for wide 



15-inch RCF Preci¬ 
sion™ LF transducer 
with heat-resistant 
I n si de/0 utside-wou nd 
voice coil 

13-ply 18mm Baltic 



enclosure with PVC 
* coating, resin end 
caps and weather- 
resistant metal grille 

E Weight-balanced with 
two side handles for 
Jv easy carrying and 
set-up plus extra top 
and bottom handles 


■ Built-in pole-mount 
cup on bottom 
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G et ready to instantly 
hear a night-and- 
day difference when you 
demo the SAI52I against 
any passive 15-inch 
2-way speaker. High end 
is cleaner and more 
open, Karate-kick bass 
whacks you in the gut. 
Vocals and instruments 
reveal fine details you 
only previously noticed 
through near-field studio 
monitors. 

All this at prodigious 
output levels and with 
uniform, venue-filling 
dispersion that shames 
larger, bulkier passive PA 
cabinets. 

The SAI52I combines 
RCF Precision™ trans¬ 
ducers, 500 watts RMS 
of high current ampli¬ 
fication, parametric EQ, 
phase and time correc¬ 
tion in a 13-ply Baltic 
Birch enclosure with a 
“footprint'’ of just 2,07 
square feet! 

If you want a truly 
BIG sound system that 
fits small spaces and 
moderate budgets, 
you've gotta check out 
the fanny-flagelating 
SAI52I ACTIVE 15-inch 
2-way at your nearest ' 
Mackie dealer. 
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Louisville DJ 
synchronizes education 
and experience to build a 
successful company 

O ne of the best things about the 
disc jockey profession is that it 
truly is an equal-opportunity career. 
There are many DJs who barely have 
a high school diploma and some who 
are very educated. The backgrounds 
of disc jockeys are as varied as all 
of society. That being said, the people 
in this profession who hold advanced 
degrees are definitely in the minority. 

Entertaining the 
entertainers 

Sharon Gazaway-Bell of Audio 
X-Press (LLC) in Louisville, Kentucky 
is one of those degree-holders. During 
an interview at the last Mobile Beat 
Winter DJ Show, her extensive busi¬ 
ness knowledge became immediately 
apparent. She uses her management 
and personal skills to tailor her wed¬ 
ding service to the tastes of each bride 
and groom. 

A major part of the success of 
Audio X-Press has been Sharon’s abil¬ 
ities at coordination. Carefully planning 
wedding receptions with brides and 
grooms is her forte. 

This talent for event planning and 
synchronization recently caught the 
attention of the movie industry. Sharon 
was asked to coordinate the opening 
gala for the movie Ali, starring Will 
Smith, in December 2001. Although 
she can handle the star power that 
was in full effect at the Ali screening, 
Sharon makes the effort to treat all her 
clients as stars. 
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The Audio X-Press team—L to R, top: Sean Howard, 
Robert Gazaway, Jason Mullins; bottom: Rick Bell, 
Sharon Y. Gazaway-Bell, Wanda Gazaway 


Valuable chips 

Sharon Gazaway-Bell’s road to this 
kind of success has been paved with 
a variety of learning experiences. Even 
with an education gained in the hal¬ 
lowed halls of Eastern Kentucky Uni¬ 
versity, she admits that real-world les¬ 
sons have played a big part in helping 
her build her business. From school 
she went to work at a Hills department 
store, where she was an assistant 
manager. Through a series of jobs and 
transfers, she ended up back in her 
hometown working for Frito-Lay. 

While originally Sharon landed at 
Frito-Lay because there was nothing 
better on the horizon, she now sees 
the positive side. "This job was like 
joining the Marines. It was very physi¬ 
cal. I actually had to drive a big truck 
and deliver potato chips to stores.” 
Despite the grueling conditions, the job 
didn’t leave her with a bad taste in her 
mouth. At first, she thought, “...this is 
beneath me. I am a college graduate." 
Over time, she advanced through the 
ranks and found that Frito-Lay offered 
excellent training in dealing with sales 
and personnel. 

“They provided formal classroom 
training, but the real education came 
from getting out with the customers," 
says Sharon. “I also picked up on the 
importance of customer service. I fig¬ 
ured out very early in my career that if 
you delivered on your promises, people 
would want to do business with you." 
You might say Sharon learned how to 
deal with customers who had chips on 
their shoulders. 

X-Press lane to success 

Sharon has been in the DJ profession 
since 1993. She began by helping out 
at her church with sound reinforcement. 
Initially, she wanted to focus on sound 
reinforcement as a career, and thought 
that being a DJ would provide a back 
door into that profession. “Besides," she 
says, “I have always loved music and 
entertaining and I already had a ‘real 
job’ so I wanted something fun." Despite 
her current executive demeanor, Sharon 
admits that she went to all the parties at 
school. However, she was only allowed 
to watch the DJs from the sidelines— 
they wouldn't let a woman spin. 


But spin she did, once she began 
booking her own gigs. “Our first event 
was a fashion show and then a wedding. 
We double-booked ourselves the very 
first day. We were about 45 minutes late 
to the second gig (the wedding recep¬ 
tion). We did not have any speaker 
stands so I just sat the speakers on the 
floor. I had about 50 CDs and some 
tapes. It was too funny. That was the 
longest day." 

“My brother and his wife came to 
help me because they did not have any¬ 
thing else to do that day. My husband 
was there just to hang out. We had busi¬ 
ness cards made with just my name on 
them because the company didn’t really 
have a name yet. I believe we were paid 
about $150 for the wedding and S50 for 
the fashion show. We did get another gig 
from that first wedding reception." 

It didn’t take long for the business 
to expand. Sharon’s family was watching 
her run the operation and her brother 
took notice, "About one month later my 
brother called me and asked if he could 
work with me on this ‘DJ thing.’ I said 
yes and we worked together at every gig 
for about two to three years. I gave him 
one third of the money from each gig and 
we learned the business of entertaining 
together." 


Beyond wedding belts 

Since then, the business has grown to 
include ten people and four complete 
sound systems. Event coordination is a 
primary focus for Audio X-Press, while 
a number of other services fill up the 
company’s schedule. 

Audio X-Press certainly takes the 
scenic route, keeping Sharon and 
her crew busy. “We coordinate cor¬ 
porate events and weddings. We sell 
wedding invitations and business sta¬ 
tionary. We provide public address sys¬ 
tems for meetings, churches and small 
to medium concerts. We are members 
of the Chamber of Commerce, the 
Visitors and Convention Bureau, the 
National Association of Women Busi¬ 
ness Owners, the Association of Bridal 
Consultants, the American Disc Jockey 
Association and many other local net¬ 
working groups. I am a member and 
one of the soundmen for one of the larg¬ 
est African-American churches in Ken¬ 
tucky, with over 7000 members." 

Throughout it all, Sharon credits 
her family as her biggest influence. “You 
may notice the word ‘we’ is used in all 
discussion about Audio X-Press. I am 
its leader but it is the 'We Factor’ that 
has made Audio X-Press a success."* 
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Canadian DJ uses his 
voice to heat up the crowd 


this balladeer to sing on by creating his own 
unique performance niche. 


T he year was 1984. For Bruce Graham of 
Mississauga, Ontario, that ominous year 
proved to be the beginning of a surprising 
new chapter in his already well-seasoned 
music career. In 1965, he had begun his 
professional musical journey by playing bass 
and singing in an R&B band. During the sev¬ 
enties, he focused in on his vocal talents, put¬ 
ting together a Vegas-style act that he toured 
with all over North America and the Carib¬ 
bean. 

When disco hit the music world, how¬ 
ever, everything changed. Many veteran DJs 
can tell their own variations of Graham’s 
story: “II started as a mobile disc jockey back 
in 1984. Before that I had my own band 
and was constantly on the road. At that time, 
bands were too expensive and DJs were get¬ 
ting all the business. I was asked to DJ a 
wedding and reluctantly did it. I got three 
bookings from that dance, plus overtime, and 
have never looked back." 

The importance of his family life led 
Graham to a decision to turn his back on 
the grind of the road. And though it seemed 
at the time that his singing career was put 
on hold, a new musical technology enabled 


Singer with band on demand 

Around 1986 or'87, Graham discovered 
karaoke tracks. These were all that the 
singer needed to add his voice back into 
the mix at his DJ gigs. From that point on, 
crooning became as important as spinning 
tunes and emcee patter during his events. “I 
sing at every single job," says Graham. ‘The 
place goes nuts over it. I sing mostly Elvis 
songs and those of the 60s and 70s...Every 
time I sing the crowd goes crazy because 
they do not expect a DJ to sing, never mind 
be a good singer." 

A true entertainer, in the Wayne 
Newton/Elvis mold, Graham has succeeded 
in “mobilizing" the lounge or nightclub-style 
act. He makes full use of audio and lighting 
to set the mood. “Being an entertainer, I like 
to go down to the audience and sing to the 
ladies. I usually sing on one of the tables 
they are sitting at. The place goes wild over 
that," reports Graham. He typically spreads 
25 to 30 vocal performances out among the 
song selections for each show. It’s kind of 
like “Elvis being a disc jockey, if you can 
imagine that.” These days he takes his one- 
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business cards and a targe banner ("Bruce Graham, The Sing¬ 
ing DJ"), as well as media coverage to get the word out about 
his unique service. He also has no qualms about cold calling 
hotels and corporations to let them know he’s available. And 
last but not least on Graham's list: “Always keeping in touch 
with past clients by mailings and phone calls.’’ 


Making the winning piay 

Graham’s serious attitude toward giving his audiences a fun 



experience has also gained him wider public notoriety. In 1995 
he was asked to sing the national anthems (Canadian and US) 
at the Sky Dome for a Toronto Blue Jays game. Later, the 
Toronto Raptors called him as well. All told, he has performed 
for these major league sporting events four times so far. 

The sports metaphor also fits Graham’s entertainment 
philosophy. “I think every DJ has certain types of functions they 
like to do better. I usually send my DJs out to do the functions 
they are good at...If you have the right people, you can cover 
all the bases.” 

But entertainment also requires flexibility: “To be suc¬ 
cessful in this business you have to be very versatile,” 
insists Graham 
not himself. No 
one in the 
should be left 
It’s unlikely that 
anyone who fin 
him or herself 
a Bruce Graha 
event will ever 
left out as this 
singing DJ 
transforms thei 
party hall, for 
few hours at 
into a Las Vegas 
stage. • 




Presents 

To join the Mobile Beat AllStar team, just send us 
a few facts about your business and the best photos you have of you in action. 



Exciting Promotions-lnnovative Marketing- Heavy Community Involvement, 
Big Sound, Lighting and Video Systems- Unique Hiring and Training Programs, 
Wild Performance Concepts- Specialized Skills* and a Great Success Story to Share! 


P.0. Box 309 East Rochester, NY 14445 



www.mobilebeat.com 























active speakers in their class 
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ith 400 watts RMS internal 
_ _ power and servo-coupled 
low frequency transducer, 
SRM450 2-way speakers make 
potent dance delivery devices. 
They’re capable of more low 
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bass output than speakers half 
again as big and bulky. 
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many SRM450s are NOT in for 
repair. ‘Nuff said. 

To get the whole techno- 
geeky story of why Mackie 
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Active speakers sound so good, 
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products Guide...or log onto our 

t t _ *• 

fun-lilted, fast-loading web site. 
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DJ RESOURCES 

Tools for 

Building 

and 

Maintaining 

Vbiur 
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While initially, I shared the 
assumption with others that Hiring is a 
book specifically for large system oper¬ 
ators, I was surprised upon reading it 
how it applied even to single operators 
like myself. There are a lot of tips that 
I found useful as a single operator, 
making the work well worth the price, 
but for those who have or plan to have 
employees, the information will prove 
invaluable. 

Taking stock 

The book starts by helping you priori¬ 
tize your business. Through a series 
of forms, exercises and anecdotes, 

the book 
helps you 
establish 
the direc¬ 
tion you 
want your 
business 
to take. 
These are 
useful 
exercises 
for busi¬ 
nesses of 
any size 
because 
they help 
you step 
back and 
evaluate 
the state 
of your 
company. 
Since 


By Anthony B. Barthel 

You've probably heard people say, “If you 
know so much about it, why not write 
a book?" On the subject of hiring per¬ 
sonnel, one professional DJ has done 
just that. Matt Martindale, President of the 
Colorado Professional DJ Association and 
former owner of a large multi-system com¬ 
pany in Colorado, has self-published his 
first book, entitled, Hiring: The Secret to a 
Successful Reputation. 


Hiringt 

The Secret tor 
Successful Reputation 

- 


One of the more valuable les¬ 
sons of the book has to do with 
the realization that every action 
by every employee, including 
the owner of the company, 
affects the reputation of the 
organization. 

It’s people! 

One of the more valuable lessons of the 
book has to do with the realization that 
every action by every employee, includ¬ 
ing the owner of the company, affects the 
reputation of the organization. 

The meat of the book has to do 
with dealing with personnel. Some of 
this material can also help, to a lesser 
extent, in dealing with customers. This is 
where the author is very definitive about 
steps to take and how to specifically 
evaluate personnel before going through 
the expense of hiring them. 

In section two, appropriately titled 
“Building a Team that Understands the 
Goal," you'll methodically walk through 
the basics of behavioral interviewing, 
writing interview questions, how to spot 
specific personality traits, desired char¬ 
acteristics and technical knowledge in 
a future applicant, and where to find a 
potential DJ. 

Lastly, section three helps you make 
a selection. It includes information on 
interviewing over the phone, sending 
“homework" with the application, inter¬ 
viewing techniques, checking references 
and developing a candidate rating/ 
ranking system. 

Accompanying each section in the 
workbook are the necessary documents 

to begin the action process. 

It also includes sample ques¬ 
tions, profiles, forms, check¬ 
lists, and more to provoke 
your own thought and activity. 


Martindale, like all 
of us, is also an 
entertainer he 
uses his enter¬ 
tainment skills to 
make the book 
enjoyable to read. «KlU- 
Rather than be a 

dry text, anecdotes and literary quotes 
are used to make the book both fun 
and informative. 
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The last word 

For anyone looking to expand 
their business or for simply a 
tool to help evaluate how the 
business is running Matt Mar¬ 
ti nd ale’s Hiring: The Secret to 
a Successful Reputation is 
an excellent choice. You can 
find out more about the book 
and how to order it, and also obtain 
forms and news on upcoming publica¬ 
tions, at Martindale's Web site, http;// 
books.funforbusiness.com. • 
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Run a quality karaoke show with the best quality music. With over 
13,000 songs to choose from, you wont need to look anywhere else! 



800 - 788-4487 

14100 South Lakes Dr. • Charlotte, NC 28273 
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By Dan Walsh 
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A founding father of the DJ nation 
shares some valuable information 


I f you’ve never touched a turntable or DJ CD player 

before, or if you are looking for help in becoming a better 
mixer and filling up your creative bag of tricks, one of the 
following videos will come in handy. 

Be A DJ Part 1 and Part 2 with Jam Master Jay 
of Run DMC ($19.98 each, from Warner Bros. Publications, 
www.warnerbrospub.com), both feature words of wisdom and 
exciting performance footage from one of hip-hop music's 
seminal DJs. Jam Master Jay, along with Joseph Simmons 
(Run) and Darryl McDaniels (DMC), is responsible for the 
groundbreaking 1983 single “It’s Like That” that marked the 
birth of modern hip-hop. Run DMC brought rap to the main¬ 
stream, was the first rap group to win a Grammy Award, and 


achieved many other rap 
music firsts. 

On Be A DJ Part 1 
aspiring DJs are shown 
the basics on turntables, 
mixers, CD players and 
how to get started mixing. 
Between the clear, easy 
to understand explana¬ 
tions of DJ technology 
are segments with Jam 
Master Jay reminiscing 
about why he got into 
DJing (he gives a big nod 
to Grand Master Flash), 
how he got started (using the knobs on a stereo to mix 
between the radio and a record!), and inspiring clips of Run 
DMC in concert. 

While Jam Master Jay helped develop hip-hop, he makes 
it very clear on this video that he considers all DJs to be part of 
one big picture. The video encourages young DJs to keep their 
horizons broad and practice hard to achieve their goals. 

Be A DJ Part 2 jumps off immediately into deeper 
material, including more in-depth sections on beat matching, 
cueing, record marking and CD mixing. For the CD mixing 
segment, Jam Master Jay brings on digital DJ Gerald “World 
Wide” Webb to show how it’s done. DJ WWW clearly presents 
the concepts of loop building, cue effects, and pitch/tempo 
shifting, and in the process illuminates the similarities and 
differences between vinyl and CD approaches. (Webb is also 
slated for his own Warner Bros, video and book releases 
on CD mixing, due out Summer 2002.) This second video is 
definitely the place to start if you've been a Mobile DJ for a 
while and are looking for a way to increase your creativity with 
better beat-mixing skills. 

Part 2's concluding section on marketing yourself as a 
Mobile DJ covers all the basics, without going into detail. For 
experienced mobiles, it will seem elementary, while for young, 
aspiring DJs, it may open their eyes to the possibility ot com¬ 
bining the creative urge with a regular paycheck. Additional 
practical information on this subject can obviously be found in 
the pages of Mobile Beat and at the Mobile Beat DJ Shows. 
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Manufacturing 

OEM Since 1988 


1830 Belcroft Ave., So. El Monte, CA 91733 • Tel: (626) 401-9901 • Fax: (626) 401-3688 

www.toptonemfg.com 




W-2016 10-spx6-sp 
W-2126 12-sp x 6-sp 


TPC-480 (4-Row CD Case) 




GS-201-14x4 


TPL-282 


































XP-3 

Moving Head 

i lot fin 

■L. IOL , VVVViTu 

$499“ 


Special FX lit 
List$3004» 


PCOJ-Rcd 

MP3 Software for DJs 
List $400 

$179“ 

Complete MP3 computer systems 
available, Call for pricing. 


CON-88 

List: S4r m 
Call for Guaranteed 
Low Price! 


ALSO AVAILABLE: 
LON -25 - S299 rt 
CDN-33 “ W99" 


SRS-150O 

Powered 
Subwoofer 
List: $4436 
Call for 
Guaranteed 
Low Price! 


SOUNDFACTOR 

SF-2S 

Dual 15" 2-way 
List: $400 

$379" 

SF -15 

Single 15” 2-way 
1st: 

$279" 


OJM-600 

List: 0+000 

Cali for Guaranteed Low 

Pricel DJM-500 
List: S4 m 

$899" 


totted 


SRM-q*>o 

Powered 2*way 
List $809 

$699" 


CDJ-iooo 

I ict* 

l_ I UP Id f L If' I 

Call for Guaranteed 
Low Price! 


MOR-V 700 DJ 

$129" 


i)cr oiun 

XLS-202 
List: 0490 - $299" 

XLS -402 
List $000 - $399" 

XLS-602 

List: $000 - $599" 


' * ♦ * 
KLP-080 

Assorted colors 
was sgr 1 

Now $69" 


STR880520- 
ALSO AVAILABLE: 
STR8-6O-50O -! 
STR8-5O-50O -1 
STR8-100 - CM L 


(see website for details) 


3050 Mill St. 

Reno, NV 89502 
Local: 775.323.1540 
Fax: 775.323.8320 


PRO AUDIO & LIGHTING! 


30 DAY 
SATISFACTION 
GUARANTEE 


FRIENDLY, 
KNOWLEDGEABLE 
SALES STAFF 


CONVENIENT 
I ON-UNE ■ 
ORDERING 


THE GEAR YOU NEED! 


Newest Products. Lowest Prices. 
Complete Catalog at: 

Avw.planetdj.com 

e-mail: fnfo@planetdj.com 


Call us Toll Free! 

(se habla espanol) 
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Energy of VoatCi 

By Dan Walsh 

Video takes you t(|school, 
helps you make the grade 

For many of us, the world of youth-related events seems 
mysterious, even frightening. Maybe you’ve heard about the 
potential income to be made by DJing school dances, proms 
and other special events but you’re as nervous as an eighth- 
grade wallflower about diving into this market. 

Whether the above describes you or you are actually a 
seasoned school market pro, there is a lot of good information 
packed into The Complete” How to Market and Perform at 
School Events, a video from Chris Mills. Mills is CJ of CJs 
DJs, Las Cruces, New Mexico, and has over fifteen years of 
experience in the school market. The video gives other DJs 
the chance to benefit from his trial and error before taking 
the plunge. 

$eminar...plus 

CJ’s standing-room-only seminar on school events at the 2001 
Las Vegas Mobile Beat DJ Show forms the core of the video. 
This, by itself, would provide ample information for DJs inter¬ 
ested in beginning or improving their youth event skills. How¬ 
ever, the presentation is augmented by additional commentary 
and summaries by CJ, strategically placed throughout the 
seminar footage, as well as demonstrations of interactive 
dance instruction from actual CJs DJs events. After the semi¬ 
nar is a frequently asked questions section with Mills giving his 
answers on a number of important topics. As an added bonus, 
you’ll also find video of his performance at the Mobile Beat DJ 
Show’s DJ All Star event. 

Throughout, CJ deals with questions from DJs within the 
context of his seminar outline. Combined with CJ’s upbeat and 
fast-moving delivery, it makes for a lively educational experi¬ 
ence. In other words, you get a lot of info with no dead air. 

The summaries are very helpful for getting a firm grasp on the 
accumulation of information. 

Doing your homework 

‘The Complete ” How to Market and Perform at School Events 
covers all the important information for the three levels of 
school events: elementary, middle school/junior high, and high 
school. CJ breaks down the unique aspects of performing for 
each age group and offers numerous tips on how to deal with 
everything from making contacts and booking gigs to handling 
objectionable music (so you'll have repeat gigs!). 

In terms of marketing, CJ has a lot to say about making 
personal contacts with teachers, class organizers and princi¬ 
pals, and especially school secretaries, who are the ones 




How To Market 
and Perform At 



who have all the information you need at their fingertips. He 
offers a number of suggestions for building these important 
relationships. 

There is a lot of material on how to make each event 
as exciting as possible. The video explains teaching middle 
schoolers interactive dances, building appropriate audio and 
lighting set-ups and mixing methods aimed at giving senior 
high dance music sets a more club-style flow. CJ has a good 
handle on what the kids expect, at each level. Summing up his 
approach to high school events, CJ says, “You gotta be able to 
rock the house, but not tick off the principall” The video is filled 
with ways to accomplish that goal. 

When the bell rings at the end of the day, the information 
on this video is well worth its cost of $59.95. To order the tape 
or to find out more about it, contact Chris Mills by phone at 
505-521-3676 or by e-mail at cjsdjs@cjsdjs.com.* 
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REALITY CHECK 



Getting results 
with your ad in 
every mailbox 

F rom the Yellow Pages and newspapers to bridal 
shows and even TV, there is no shortage of ways 
available to promote your business. Despite the vari¬ 
ety, however, the one that you can always depend on is 
direct mail. 

Direct mail brings your advertising message right to 
your prospects instead of gambling that they'll find you in the 
Yellow Pages or happen to catch your ad in the newspaper. 
You know that they will at least give it a single glance as they 
review each day’s mail. 

There are different flavors of direct mail, each with its 
pros and cons regarding expense, penetration, accuracy 
and overall effectiveness. Let’s take a closer look.,. 

Counting the cost 

The first major issue will be postage. We've all received 
mail without a 34-cent first class stamp, but rather some 
form of reduced rate, reduced class postage. If you’ve ever 
wondered how to get a reduced rate on postage, you can 
visit any post office and pick up Publications 49 & 95. These 
explain the many possibilities of pre-sorting, sorting, quanti¬ 
ties, frequencies and permits needed to get these reduced 
rates. 

When it comes to trying to reduce the postage yourself, 

I have two words for you: “Don’t bother." By the time you 
prepare the database of addresses and proof them, in addi¬ 
tion to making their minimum quantities, you will have saved 
nothing and perhaps even spent more than 34 cents per 
letter. 

Companies like Val-Pak, Money Mailer, Super-Coups, 
and others exist to accommodate the infrequent, low-volume 
mailing customer (you) and still offer some advantages of 
cost savings and maximum exposure. 

Typically these companies have divided your geograph¬ 
ical area into 10,000-address segments, usually represent¬ 
ing roughly 50,000 people. (Do the math to see how many 
segments may exist in your area.) They will print your ad 
from your artwork or create the ad based on a drawing. Your 
ad will typically be on a 8.5 by 3.5-inch piece of paper and 
you may be allowed up to 2 colors of ink on one color of 
paper. The cost for printing, envelope stuffing and postage 
may be around $40Q-$500 for your 10,000 mailers. 

You may wonder how can they send out 10,000 letters 
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ALSO AVAILABLE 

OU-12&4-CT 

HERE THE FRONT COVER 
BECOMES AN ATTACHABLE 
TABLE WITH FOLD OUT LEGS 
AND MOUNTS ON EITHER 
RIGHT OR LEFT SIPE 
( SHOWN WITH APPmONAL 
TABLE OPTION > 


TL-363 

3-SFACE BOTTOM RACK 
e-SFACE SLANT RACK 
3-SPACE TOP RACK 


APJUSTABLE TABLE 
LEGS FOLD OUT ANP CAN 
BE ADJUSTED FOR HEIGHT 
FROM 26.5" UF TO 39.5" 
TABLE TOP DIMENSIONS 
W-S4" D'22” 


ALSO AVAILABLE 

AT-©022 

TABLE TOP DIMENSIONS 
W-60' 1 P-22" 


■M F-PCV-90 

FLIGHT STYLE CD CASE 
HOLDS 90 CD IN JEWEL CASES 
OR 270 CDS IN VIEW PACKS 


5900 • FAX: 712-322-3407 • EMAIL: inf o<@ 0 rundlorf.com 

721 NINTH AVENUE • COUNCIL FLUFFS. IA 51501 
VISIT US ONLINE AT www. 0 rundorf.com 


PHONE: 712 
















and only charge you $500. Normally, 10,000 letters is $3,400 
in postage alone, but they cut the cost by pre*sorting, pre¬ 
delivering and truly making it up in volume and frequency. 
Plus, your ad is not the only ad in that envelope. 

Up to 30 ads may ride together, as long as the total 
weight doesn't exceed the one-ounce limit. These companies 
will often promise exclusivity within your industry. That means 
that the other 29 advertisers will be muffler shops, pizza 
parlors, plumbers, etc., but you will be the only DJ. 

Mailings usually go out every 6 to 8 weeks, so you can 
target your ads to certain times of the year. This method is 
useful for building up your less active months. 

Regardless of the date you mail, you will always run 
the risk of over saturation. If you mail in April, you may 
completely book up all your available slots for the graduation 
and communion season and may have to turn down any later 
responses. But that’s a good problem. 


Focusing in 

Another form of direct mail that I've found successful is mailing 
to a very defined area. Where mailing to 10,000 homes is a 
bit random, focusing your mailing on specific “condominium 
neighborhoods" will perhaps reap greater returns. 

A condo neighborhood is a private looking group of 
streets that frequently has a centralized community center 
available for party rentals. Basically, you have a defined audi¬ 
ence of prospects, with similar economic resources, sharing a 
common party facility. 

In this case, bite the bullet and go with first class postage. 


Dj s & Kj’s Go Wireless 


Control your fights from 350 feet away 



Addressable - Toggle or Momentary Switching - One Button Blackout 

Non - Dimming 


• No FCC license required 

• 8 channels with two receiver 

• 600 watts per channel / 2400 watts per receiver 

• Small compact pocket transmitter 

• Through %v;il Is No line of site required 


• No Wires 

• No Taping 

• Fast setup 

• Fast tear down 


*SEE OUR ENTIRE LINE OF RADIO CONTROLS! 



Confetti Remote 


1 Channel Receiver RF to DMX Converter 



Phone (407) 862-3363 Fax (407) 862-0373 
Email: In fo(2lj inelectronics-online.com 


Dealers Welcome 


WWW.JMELECTRONICS-ONLINE.COM 


You may completely book up all your 
available slots ... 

but that’s a good problem 

But instead of using labor-intensive 34-cent first class letters, 
consider using postcards, which (as of June 30, 2002) cost 
23 cents each. 

You can design your front and back artwork such that you 
can get four postcards from a standard 8.5” x 11” sheet of card 
stock. Any office store will sell you the stock, allow you to copy 
both sides and will have a professional paper cutter available 
for a small fee. A recent run of 400 postcards cost me $7 for 
100 sheets of card stock, $8 for 200 photocopies (both sides) 
and an extra $5 for professional cutting into quarters. That’s 
5 cents, complete, for each postcard. And don't scrimp on the 
professional cutting. Trying to cut more than 3 sheets of card 
stock on a regular paper cutter introduces shifting and is a pain 
in the neck. It's only five bucks! 

Using fluorescent card stock will make your postcard 
stand out in the recipient's daily pile of mail. It may get you that 
important second glance. 

The addresses for the neighborhood can be acquired in 
four ways. First, you can drive through the neighborhood, writ¬ 
ing down all the streets and house numbers. Second, go to the 
area’s town hall and look at the property records, which are in 
street and house order. Third, you can take the street names 
to the library and use a reverse phone book that’s in street 
order. The fourth method is the Internet version of number 
three: go to a Web site with a white pages search engine, such 
as InfoSpace (www.infospace.com) and do a reverse look-up. 
While you do not need the actual names of the residents, you 
must use something like "Our Neighbors At..." or the piece will 
be returned by the post office. 

Programs like Word, Excel or Access allow you to create 
and sort lists of these addresses. Get simple Avery labels from 
the office store, follow the label wizard program and—voila— 
instant mailing labels. 

You have the complete backside of the postcard as well 
as the left side of the front for your message. Specifically 
remind your audience that they have the community center at 
theirdisposal for parties. Provide a list of different parties, i have 
a list of about 12 parties that I rotate depending on the season. 

If it’s the September mailing, I put “Halloween” at the top. For 
November, it’s “Christmas." On the April mailing, I include “Gradu¬ 
ations" and “Communions." Birthdays are implied year-round. 

To target more affluent neighborhoods in your area, simply 
add “Poo! and Deck Parties” and “Block Parties” to the list and 
remove any reference to a common party facility. 

100 very directly mailed postcards will total around $35. 
That's just one dollar more than the postage alone if you were 
to mail envelopes. These savings allow you to pinpoint your 
mailings to particular neighborhoods instead of blanketing the 
countryside. While this method would cost $3,500 to mail to 
10,000 addresses, you would never use this method for that 
many. It’s cost effective enough to run every 2-3 months during 
the year. • 


76 


\\ ww.mobilebeat.com 















iiiiiipiiii 

pi:!!!:; : 

.. ::: 


- !!lSobi J»»* 

5-■■ 1 - 

I !£aiffl>^ |p>> 

ppaiiBl 


::: 


ii■ktivtiiag in 

.. . ^SiE 




ttt 


600 East 156th Street, Bronx, N.Y. 10455 
718.292.5972 * Fax 718.292.7976 

www.gemsound.com 







_ 


_ 

■k ^*Jr 

1 * fy a 




il jPi 









1 





\ < |S r »i; 


»!' ’r#» Sr r’ - 1 


-t 








































































































































indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAHS 

1. _The Mitzvah Connection 

2. _ A-B-Cs for the Bar Mitzvah DJ 

3. _ Bar & Bat Mitzvahs 

THE BASICS 

4. _OJ101: Part 1 

5. _DJ 101: Part 2 

6. _ Ten Steps: Starting & Operating a Successful DJ 

Service 

70. _ Raising the Standards 

DANCE AND DANCES 


27. _ Single Operator Forum 

28. _ Single for Life; The One Person Operation 

29. _ Single Operators; How to Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. _Working With the Competition 

32. _Beating Burnout 

33. __ Organization 

73. _ Hidden Secrets of Business (2 tapes for the price 
oft!) 

74. _ The Biz: From Little Extras to Crisis Management 

75. _ DJ Problems: What Would You Do? 

76. _Difficult Sales: Get the Edge 


51. _ Audio Troubleshooting 

52. _ The WOW Factor: High-End Toys 

53. _ Tech Tips & System Design 

54. _ Tech Talk: Bi-amping, Tri-amping 

55. _ Lighting & Special Effects For the 21st Century 

56. _ Lighting From A to Z 

57. _ Robotic Lighting, Design, Dichroic Colors 

58. _ Soundcheck: Can You Hearthe Difference? 

81. _Understanding Your Sound System. Part 2 

82. _ Beyond the CD: The Future is Now 

83. MP3 & New Technology 

84. _ Hands-On Tech Workshop 


7. _ School Dances 

8. _ Kids From 2 to 22: Parties, Dances, Special Events 

9. _School Daze Dances 

10. _Dance For DJs: From A to Z 

11. _ The Video Dance Party 

12. _ More Than the Macarena: Latin Music 

PERFORMANCE 

13. _ Mobile Mixing: Yes You Can! 

14. _ More Mobile Mixing 

71. _ Music Programming 

WEDDINGS 

15. _ Finding the Bride 

16. Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions: Control! 

18. _Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _Getting Your Price: Pari 1 

20. _Getting Your Price: Part 2 

21. _Increasing Your Profits 

22. _ Increasing Your Profits, Part II 

23 _Developing Your Entertainment Team 

24 _99 Ideas for ’99 

25. _ Problem Solving Forum 

26. _How to Expand Your Mobile DJ Operation 


MARKETING 

34. _ McKay's Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

40. _ It’s More Than the Music: Magic & More 

41. __ Beyond DJ: Props & More 

78. _ Games: Not Just For Kids Anymore 

LEGAL/TAX 

42. _ Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. _ Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. Payroll & Taxes 

48. _ Legal Warfare: Boot Camp For DJs 

79. _ From Copyrights to Contracts 

80. _ Legal Nuts & Bolts 


TECH 

49. _ Tech Support: The Speaker FAQs 

50. _ Understanding Your Sound System 


NAME 


ADDRESS 

CITY 

STATE 

ZIP 


PHONE 

FAX 



msm 




CARD# 



EXP. 


CARDHOLDER'S NAME (please print) 
CARDHOLDER’S SIGNATURE 


KARAOKE 

59. _ Karaoke Koncems: Part 1 

60. _ Karaoke Koncems: Part 2 

61. _Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

85. _ Adding Karaoke as a Profit Center 

86. _Karaoke Promotions 

SPECIAL INTERESTS 

63. _ Making Money With Trivia, Nostalgia & Reunion 

64. _ The Over 40 DJ: In For the Long Haul 

65. _ Women in the DJ Industry 

66. _ The Mobile DJ & Music Promotion 

67. _ Video: All Aspects 

68. _ DJ Association Forum 

69. _ Be All That You Can Be 

87. _ Club DJs: Tips & Topics 

88. _ Latin Music: The Market & The Mix 

89. _Country DJ Round-Up 


PRICE PER TAPE: 


1-5 

S8 ea. 

add {S 3 s/h) to tc 

6-20 

$7 ea. 

(S 5s/h) 

21-40 

$6 ea. 

( S 8 s/h ) 

over 41 

$5 ea. 

($10 s/h) 

# of tapes 

xS 



price of tape 

Please add S & H* 

= 

Total amount due 

— 


Please fill in the required information 
and mail this form, with payment, to: 

Mobile 8eat Magazine 

PO Box 309 • E. Rochester, NY 14445-0309 
or for credit card orders only, 
call (585) 385-9920 or fax this form: (585) 385-3637 
or order online: www.mobilebeat.com 

Make checks 01 money orders payable to Mobile Beat Magazine 
PAYABLE IN US FUNDS ONLY 
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By Reid Goldsborough 

1 —|— 1 he only constant with computer technol¬ 
ogy is change. No matter how comfortable 
J you are with your current PC, at some point 
you’ll need to move on to a new one. Perhaps you 
want to use programs that won’t run on your old 
PC. Perhaps you’ve run out of hard disk space 
and memory. You can upgrade or replace these 
components, but with a computer more than three 
or four years old, it’s often better to buy a new 
system. 

The experience of “migrating” to a new PC 
can range from hellish to exhilarating, depending 
largely on how well you prepare, and whether 
you’re dealing with one PC or several hundred. 



Surveying the digital landscape 

First, check if you can use your old programs and hardware peripherals 
with any new computer you’re considering. One key is the new comput¬ 
er's operating system. Check the Web site of the operating system 
vendor, Microsoft, for instance, lets you search the “Windows Catalog" 
to see it programs and peripherals are compatible with its new Windows 
XP operating system. You can also check the Web sites of the software 
and peripheral vendors. 

If a program or peripheral is incompatible, all is not lost. Though it 
will cost you, upgrading a program usually brings added benefits. With 
peripherals, sometimes you can overcome compatibility obstacles. 

In upgrading recently to a new HP Pavilion 2.0 gigahertz machine, I 
knew that my versatile 10-year-old Maxi Switch keyboard wouldn't work 
with it. It has an old keyboard-style plug, which I had been using on a 
newer computer with the help of a PS/2 adapter. So I bought a second 
adapter to let me plug the PS/2 adapter into the USB port of my brand 
new computer. 

Belkin Components of Compton, Calif., at (www.belkin.com) sells 
a lot of adapters like this, though you may be able to buy a Belkin 
adapter less expensively, as 1 did, from a third-party vendor such as 
USB-Shop.Conn (www.usb-shop.com). 

Watch data go 


inevitable 

upgrade 


Next, plan how you’ll be transferring your data from the old system to the 
new one. You have many options. 

The simplest, dubbed “sneaker net,’ 1 involves copying files onto 
floppy or Zip disks, Jazz portable hard disks, backup tapes, or writable 
CD or DVD discs and then walking them from one PC to the next. 

With floppy disks, no single file can be larger than the 1,44-mega- 
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The experience of “migrating” to a new PC can range from heliish to 

exhilarating , depending largely on how well you prepare ... 


byte capacity of the disks unless you use a program to split 
up larger files into smaller pieces, such as Freebyte's free HJ- 
Split, at http://www.freebyte.com. The floppy route though is 
too slow unless you’re moving only a few files. 

With Zip and Jazz disks and backup tapes, both the old 
and new computer must be equipped with the same technol¬ 
ogy. With writable CD or DVD discs, the old computer must 
have a writable optical drive. 

Another option, if you’re comfortable working inside a 
computer’s case, is to remove the hard drive from the old PC 
and temporarily install it on the new PC. However, the new 
PC, though, has to use the same hard drive technology. 

A third option is to transfer the files through the Internet 
using your Web space at your Internet service provider or an 
online storage service such as Xdrive (www.xdrive.com). This 
method is slow, though, unless you have a cable, DSL, or 
other broadband connection. 

One more option is to connect the two computers directly 
using a parallel, serial, USB, or network cable. Windows can 
help here. In Windows XP, the Files and Settings Transfer 
Wizard can transfer files and Microsoft Office settings, saving 
you time if you've customized these programs. But you’ll have to 
buy the appropriate cable unless you have an extra one around. 


Paying lor utilities 

Third-party “system migration utilities" can do more, but you’ll 
pay for the convenience. 

PCsync from Laplink {www.laplink.com) comes with 
both a serial and USB cable. It supports 45 different 
programs and costs about $75. IntelliMover from Detto Tech¬ 
nologies (www.detto.com) supports 47 programs and costs 
less—about $40 for the parallel-cable version and $45 for the 
USB-cable version. Aloha Bob PC Relocator from Eisenworld 
(www.alohabob.com) costs about $40, comes with a parallel 
cable, and transfers entire programs. Unless you no longer 
have the installation discs, however, you’re usually better off 
with fresh installations. All three programs are appropriate for 
home users as well as small businesses. 

If you’re responsible for migrating many computers, an 
industrial-strength tool, such as the well-regarded PC Trans¬ 
plant Pro from Altiris (www.altiris.com) can automate the pro¬ 
cess. A 100-node license runs about $2,000, with other license 
options available. • 

Reid Gotdsborough is a syndicated columnist and author of the book 
Straight Talk About the Information Superhighway. He can be reached 
at reidgoid@netaxs.com or http://members.home.net/reidgold. 



for our own 


This it the beginning of affordable moving heads, and 
American EXJ hits the target! Youll want to add this to your 
light show or it is a ll-ghtshow in itself! 


1015 Sunrise Highway 
N. Babylon, NY 11704 

55.774B 


Dual jog wheels will put you in control of the min action 
Variable pitch control of ±16% plus pitch bond. Reverse 
and forward stutter effects Auto cueing single cue and 
continuous functions Instant start. Digital and analog 
outputs. 


oqoq good 
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0000 0000 


Complete trussing package with (2) tripods that 
enable you to hang your lighting effects on the 
(2) 6 ft sections of trussing (2) four ft T-bars for 
additional mounting space. 


o J IVlirrHL- 


12" cast frame woofer with a premium 
cast frame 4" voice coif. High frequencies 
are handled by a 2" titanium diaphragm 
compression driver coupled to a 1" p 
Quadratic Throat Horn that is molded to 
the cabinet Provides 300 watts of power 
via built in amp 
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By Mike Ficher 


W hether you engage an audience with interactive 

activities or prefer a more passive, supportive per¬ 
formance; whether you support the evolving para¬ 
digm of simplicity in set-up or present a lighting and audio 
rig the envy of Las Vegas, how and where you set up and 
deliver your performance offen plays a critical role in the 
success of the entertainment at your event. 

If the event is a dance-oriented affair, calls for or incor¬ 
porates many interactive elements, or will feature a signifi¬ 
cant amount of time dedicated to emcee responsibilities, 


proximity to the dance floor is essential for increasing the odds 
for a favorable audience response. 

Close to You 

The DJ booth and speakers should be as close to the dance 
floor as possible,™ contends Carl Mindling, owner/operator of 
Nickelodeon in San Jose, California. A veteran DJ, in the biz 
since 1969, Mindling offers three key benefits for setting up the 
audio gear near the dance floor: 

• Ease of making requests. 

• Access to emcee by host, vendors and any other 


Want to become part of a future DJ ALL STAR Review? 
Have a $eminar idea to share? 
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PPORTUNITIES 


Presente(s*Pa nelists* 
Moderators-Entertainers 

The MOBILE BEAT DJ SHOW is always searching for new and 
creative topics for educational sessions and entertaining 
presentations for the DJ All Stars Show! 

WE WOULD 
LIKE TO HEAR 
FROM YOU! 



t Mobile Boat 

LX/AIISTARS 



Please send 
seminar ideas to 
Mike Buonaccorso 
via FAX (585)385-3637 
or e-mail: 

mb@mobilebeat.com 


For info on becoming 
an All-Star call 
Jim Johnson 
at (978)597-6344 or 
FAX (978)597-2968 
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parties who need to make contact 
with the person in charge of timing/ 
announcements, etc. 

• Ease of conducting special 
dances, skits, presentations, toasts, 
roasts or other event activities. 

''A DJ’s position strongly impacts 
their ability to effectively orchestrate 
an event,” notes Mindling. A rare professional whose career 
touches five decades, the Nickelodeon owner supports his 
case with an underrated, but increasingly critical entertainment 
element. 

What Did He Say? 

‘One of the top three complaints I hear about DJs is that some 
or all of their announcements were not heard,” says Mindling, 
echoing anecdotal evidence from many guests, hosts and 
other professionals. “There are a few microphone technique 
reasons for this problem, but it can also be a sound reinforce¬ 
ment glitch." 

“Too often DJs brag about bottom end and their pumping 
subwoofers, but the intelligible sound for their voices is mid 
and upper mid ranges." To mitigate this issue, Mindling sug¬ 
gests elevating a set of speakers to provide broader room 
coverage, particularly if the following set-up conditions exist: 

• Shoved back in a corner 

• At one end of a long rectangular shaped room 

• In the middle of a room with most of your audience on 
each side of you instead of in the line of fire of the speakers. 
“Sound is very directional,” notes Mindling. “In the third situa¬ 
tion, I would aim my tripod speakers out to the left and right 
for maximum coverage.” 

Even if forced to set up away from the action, Mindling 
attempts to place his speakers near the dance floor to maxi¬ 
mize sound direction and minimize negative feedback. “This 
option at least avoids having the guests being blasted at their 


tables," said the veteran jock. 

Many jocks, if they are 
unfamiliar with a facility, visit 
the site to enhance planning, 
ensure the appropriate equip¬ 
ment and accessories are 
available in their set-up and to 
gain a feel for room conditions. 
Many consult with the client, host or facility to ensure that they 
are positioned for maximum effectiveness. 

Move That Body 

Another, yet no less significant element of positioning is how 
you move around the impromptu stage and how the positions 
you choose to conduct announcements impact the effective¬ 
ness of your communication. 

For example, moving around nervously during crucial 
points of your commentary may distract the listener from the 
message. Positioning yourself in or near the path of the enter¬ 
ing bridal party will undesirably deflect attention away from 
them. Looking into the podium or away from the audience 
will blunt your ability to develop an effective connection with 
the guests. 

Experience—the Best Teacher 

So, here I offer some insights gathered during fifteen years 
in the entertainment business as, primarily, an interactive per¬ 
former, plus some tips gleaned from top public speakers: 

• Look at your audience and engage different individuals 
or groups in the room by varying your view as you speak. 

• If possible, abandon the sanctuary of the console and 
connect better with your room, 

• Move around when speaking, if suitable. However, 
during critical points in the content, find a more stationery 
position to allow the message to be the primary sensory point 
at that moment for the listener. 

* Subtly employ hand gestures and 
body language to emphasize specific 
points. Don't overdo it—use discreetly 
to increase effectiveness. 

• Practice by watching yourself in 
the mirror in order to identify any physi¬ 
cal habits that may distract an audi¬ 
ence from the message, as well as to 
determine effective hand gestures and 
body language. 

Whether your primary focus is 
positioning your audio gear or working 
out your movements on the stage or 
the floor, increase your chances for 
success with an astute study of your 
performance environment and a critical 
view of your place within it. • 

“The world’s a stage and most of us 
are desperately unrehearsed - 
Sean O’Casey, Irish dramatist 



Huge Selection * Great Functionality • Oustanding Value * Amazing 

When it comes to your gear, we’ve got you coveredl 
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Ultra Fast Turn Around Time! 





vjfKiard and Custom 
cases io fit every need 
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By lay Maxwell 



s mobile disc jockeys, we typically 
focus on music that will ensure 
that people will want to dance and 
have a good time. Mobile DJs all across 
the United States play mostly the same 
songs at every event—‘pop classics” that 
have been heard countless times on the 
radio. However, if you live in the Nashville 
area you will certainly be expected to have 
a wide variety of country music. If you play 
in New Orleans, jazz should be in your 
repertoire, and in Memphis you should 
anticipate requests for blues. And if you 
play in the Carolinas, I can guarantee that 
you will need to be an expert in “beach 
music” and the indigenous dance, The 
Shag. 

So, to prepare you for beach music 
requests, say from that couple fresh off the 
plane from a Myrtle Beach vacation, here's 
the best music in the world to get any 
crowd shagging. Some of the tunes you will 
recognize; others you won’t, unless if you 
live in the southeastern US. 

There are, of course, two types of 
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beach music. Most Americans would think Beach Boys and Jan 
and Dean if asked who plays beach music. That's what I call West 
Coast or California beach music, or surf music. I love the Beach 
Boys, but if you play surf music when asked by a shagger to play 
beach music, prepare for a look of disdain. When I worked as a 
hotel’s club DJ and someone asked me for beach music, f would 
always ask for their favorite artist, or ask them what part of the 
country they were from. Obviously, many of the people at the club 
were out-of-town guests and might actually want surf music. But 
a lot of the dancers were locals and expected to shag. I learned 
it was best to ask for specifics instead of assuming which beach 
(East or West) they meant. 

Southern beach music really began in the 1950s and 60s. 

For the first time, young people had enough free time and the 
means (both financially and vehicular) to go to the beach for 
more than just the day. Often they would spend a week or more 
(perhaps the whole summer) at the beach. This freedom gave 
rise to a culture complete with a unique way of dress, language 
and music. The music this generation danced to wasn’t neces¬ 
sarily what was on the radio. Often it was underground and local 
rhythm and blues that was spun on the jukeboxes and record 
players. Since the mid-1960s, this style of music has been known 
as beach music. It was born with gospel roots and became the 
music of the working class. 

One would think that radio stations back in the 60s would 
have been anxious to play this popular music. However, the titles 
alone of some of the most popular beach music should explain 
why many of these were only played on in-house turntables: ”60 
Minute Man” (Dominoes), “Meet Me With Your Black Drawers 
On’ (Gloria Hardiman), "Baby Let Me Bang Your Box" (Doug 
Clark & The Hotnuts), and “Footprints on the Ceiling" (Ruby 
Andrews)—you get the picture. 

Of course, the vast majority of beach songs can be played 
safely. In the Carolinas, an event rarely passes without beach 
music requests. We've played many school dances where stu¬ 
dents ask for something to shag to, right along with the latest 
hip-hop song. 

Luckily, you can get a great variety of songs without spend¬ 
ing a lot of money. Compilations like The Beach Music Anthology 
Box Set or / Love Beach Music (Volumes I and II) will get you 
many of the “local" songs you see on this issue’s list. The Motown 
songs listed—Four Tops, Temptations, etc.—should already be in 
your library; now they can serve a dual purpose. 

Although I grew up on a farm in Georgia, I had never heard 
of groups like The Embers, The Fantastic Shakers, The Show¬ 
men, or The Globetrotters. I had certainly never heard of the 
dance The Shag. But, when I moved to Charleston, South Caro¬ 
lina twenty years ago, I learned most of this at my very first gig. 

It's sensible: when in Rome, do as the Romans do. When in the 
Carolinas, every DJ becomes an expert on beach music. * 








Song Title 




Under the Boardwalk 
I Love Beach Music 
Build Me Up Buttercup 
Give Me Just a Little More Time 


Ms, Grace 


60 Minute Man 

HHHBHMHHHM 

Carolina Girls 

With This Ring HMH 
You’re More Than a Number 
In (My Little Red Book) 

Myrtle Beach Days 

What Kind of Fool {Do You Think I Am) 

■■nnH 

MMMMi^MMI 

Hold Back the Night 
Stagger Lee 
Kansas City 

Motown Song BIMHM 
Rainy Day Bells 
Summertime’s Calling Me 
Thank You John 

Up On The Roof MBH 

BBMHMBBMH1I 

It’s the Same Old Song 

How Sweet It Is JBBHH 

I Can't Help Myself 

Be Young, Be Foolish, Be Happy 

Ain’t Too Proud To Beg 

This Old Heart Of Mine 

The Way You Do The Things You Do 

Baby I Need Your Loving 
Double Shot (Of My Baby's Love) 

It Will Stand MBMBBI 
Hey Hey Baby 

More Today Than Yesterday 



from the 

Eastern 


Beach 




Artist 


DRIFTERS 

EMBERS 


FOUNDATIONS 


CHAIRMEN OF THE BOARD 


TYMES 


DOMINOES 

TEMPTATIONS 


GENERAL JOHNSON 


MAURICE WILLIAMS & ZODIACS 


PLATTERS 


DRIFTERS 


FANTASTIC SHAKERS 


TAMS 


TEMPTATIONS 


SHOWMEN 


TRAMMPS 
LLOYD PRICE 


WILBERT HARRISON 


ROD STEWART 


GLOBETROTTERS 


CATALINAS 
WILLIE TEE 


DRIFTERS 


MARY WELLS 


FOUR TOPS 


MARVIN GAVE 


FOUR TOPS 


TAMS 


TEMPTATIONS 


ISLEY BROTHERS 


TEMPTATIONS 


BRUCE CHANNEL 


FONTELLA BASS 


FOUR TOPS 


SWINGING MEDALLIONS 


O'KAYSIONS 
SHOWMEN Ml 
SWINGING MEDALLIONS 


SPIRAL STAIRCASE 


BAND OF 0Z 
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1... 

.19 

HO . 

...Rapture. 

Ministry of Sound 

2.. 

. 1 

KYLIE MINOGUE. 

....Can't Gel You Out Of My Head. 

Capitol 

3.. 

.2 

CHER. 

...Song For The Lonely. 

.Warner Bros. 

4 „ 

.32 

IAN VAN DAHL. 

....Willi . 

Robbins 

5 . 

.16 

MARYJ. BLIGE. 

No More Drama. 

. MCA 

6 .. 

NE 

Hill 1 1 W 

DJ SAMMY & YANOU. 

...Heaven. 

. Robbins 

i . 

.NE 

ENRIQUE IGLESIAS. 

.... Escape.. 

.. Interscope 

8 .. 

.....33 

DJ ENCORE f/ENGELINA. 

... 1 See Right Through To You. 

.. MCA 

9 . 

.10 

JENNIFER LOPEZ f/JA, RULE. 

.. Ain't It Funny. 

.. Sony 

10 

....15 

GEORGIE PORGIE. 

.... Love's Gonna Save The Day. 

.. Music Plant 

11 

.NE 

SHERYL CROW. 

....Soak Up The Sun. 

.. A&M 

12 

...,NE 

BRANCACCIO & AiSHER . 

.... It’s Gonna Be (A Lovely Day) . 

.. Credence/Nettwerk 

13 

.... NE 

NO DOUBT . 

Hella Good . 

Interscope 

14 

....NE 

WAY OUT WEST . 

.... Mindcircus . 

.. Nettwerk 

15 

....NE 

USHER . 

...You Don t Have To Call. . 

.. Arista 

16 

....NE 

RES .. 

....They Say Vision ... 

.. MCA 

17 

...NE 

LASSO . 

.... Something . 

.. Robbins 

18 

.... NE 

GOLDTRIX l/ANDREA BROWN . 

.... It’s Love (Trippin) . 

.. Gfoovi licious 

19 

....NE 

ANGIE STONE . 

.... Wish 1 Didn’t Miss You . 

.. J Records 

20 

....43 

JAMIROQUAI ... 

....You Give Me Something . 

.. Epic 

21 

....47 

SOLAR CITY f/PEPPER MASHAY ... 

....You and Me (Feels So Good) . 

.Jungle Red 

22 

.... NE 

DOLCE. 

....Fire. 

.. Tommy Boy Silver 

23 

i -B ■ I ^ 

SHAK1RA. 

....Whenever, Wherever. 

.. Epic 

24 

....NE 

KHZ. 

.... Open Me.. 

.. Cutting 

25 

....NE 

DARREN HAYES. 

.Insatiable. 

.. Columbia 

26 

.... NE 

BECCA. 

.... Come And Gel My Love. 

.. Cutting 

27 

....12 

KOSHEEN . 

.... Hide U. 

.. Kinetic 

28 

....50 

DELERIUM f/RANL. 

....Underwater.... 

,. Nettwerk 

29 

....NE 

PINK. 

. ..Don't Lei Me Get Me. 

.. Arista 

30 

....NE 

ANASTACIA. 

...One Day In Your Life. 

.. Epic 

31 

....39 

DIDO. 

....Take My Hand.. 

.. Arista 

32 

....NE 

LAUTSPRECHER. 

. ..Omnibus ... . 

.. Robbins 

33 

....46 

KELIS. 

.... Young, Fresh & New . 

..Virgin 

34 

....NE 

PPK . 

....Resurrection . 

.. Tommy Boy Silver 

35 

.... NE 

KYLIE MINOGUE. 

.... In Your Eyes.... 

. EMI/UK 

36 

...NE 

JADE ANDERSON. 

....Sugar High. 

.. Columbia 

37 

.NE 

RIVAf/DANNII MINOGUE. 

....Who Do You Love Now . 

..Atlantic 

38 

....29 

DEBORAH COX . 

...Absolutely Not . 

..J 

39 

....NE 

SHAK1RA . 

.....Underneath Your Clothes . 

.. Epic 

40 

. 3 

FUNKY GREEN DOGS . 

. You Got Me (Burnin 1 Up) . 

.. MCA 

41 

....NE 

BRITNEY SPEARS . 

. Overprotected .. 

.. Jive 

42 

....NE 

BRANDY . 

... What About Us?. 

.. Atlantic 

43 

. NE 

TIMO MAAS . 

. To Get Down ... 

.. Kinetic 

44 

....NE 

LO FIDELITY ALLSTARS. 

.Steeping Faster. 

.. Columbia 

45 

....NE 

INAYADAY. 

.Can't Stop Dancing. 

.. Groovilicious 

46 

....NE 

SILENT NICK... 

.Palladio. 

.. Tommy Boy Silver 

47 

....NE 

DJ TIESTO. 

.Suburban Train. 

.. Nettwerk 

48 

....21 

BASEMENT JAXX. 

.Where's Your Head At?... 

.. Astral werks 

49 

....NE 

MESHELLN DEGEOCELLO. 

.Earth.. 

. Maverick 

50 

....NE 

DIRTY VEGAS. 

.Days Gone By.. 

Capitol 
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of Christian DJs & KJs visit 
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For more information or availability on any of the CDs in Music News, 
call AVC Sebastian at 973*731-5290 or visit www.HitMusicb2b.com 



By Fred Sebastian 

When school lets out and we spring into summer, it's a 
busier time for most DJs. The compilations in this month's 
column will help to spice things up as everyone drinks in the 
pleasant weather. It's time to look at some summer compila¬ 
tions. including great collections of classic hits, less familiar 
summer songs with surefire crowd appeal, and much more. 

Fire up the grill and make sure you have enough ice. The 
two-CD set WELL DONE BARBECUE PARTY HITS is a fun 
and diverse summer dance compilation. It features a great 
assortment of upbeat pop dance as well as reggae and 
tropical gems like “Samba Reggae” by Jimmy Cliff, as well 
as several dance-ified versions of classics, This compilation 
will spice up a party! 

Give It Up. K.C. & THE SUNSHINE BAND 

No Tengo Dinero '92.BEACH CLUB 

Buddy Love.MATT BIANCO 

La Cucamarcha. TNN 

In The Summertime.MUNGO JERRY 

Sister Golden Hair.SPANIC 

Hot, Hot, Hot. ARROW 

Everybody Gonfi Gon.....TWO COWBOYS 

Club Tropicana . MARC DAVIS 

Rock My No 1 's. 

....MIAMI HOUSE ATTACK w/ GEORGE McCRAE 

Ain’t No Sunshine... INDIANNATION 

Te Amo. SULTANA 

Le Dirlada Des Bronzes.LES G.O. CULTURE 

Foreign Affair.RANDY BUSH 

Samba Reggae...JIMMY CLIFF 

It Ain’t Over Till It's Over.KINGSTON CLUB 

Up Town Top Rankin’...ALTHIA & DONNA 

Happy Nation.BOX OF LACES 

Broken Hearted Woman.JESSICA JAY 

Could You Be Loved.....GEE BELLO 

U Don’t Have To Say U Love Me.MASH 

Summer Holiday (Endlich Urlaub *94... 

...EINFACH SOI 

Dedicated To The One I Love-BITTY McLEAN 


When the sound of 
summer calls for urban 
flava, soulful hits, reggae 
masters, and dancehall 
gems topped off with 
dance hits, this set 
answers the call. 

SUMMER VYBES is one 
of those sold-on-TV com¬ 
pilations made for the 
masses to party with, and 
in this effort the flavas and familiar hits keep the action goin’ 
with 40 popular hits. 

Disco’s Revenge (Antonio’s Gitarra Mix).. GUSTO 

Trippin’On Sunshine.PIZZAMAN 

Keep On Jumpin’.LISA MARIE EXPERIENCE 

Get Down (You Are The One For Me). 

.BACKSTREET BOYS 

Sunshine After The Rain.BERRI 

Always There. 

. INCOGNITO w t JOCELYN BROWN 

Rhythm Of The Night (Rapino Brothers Radio . 

Version) .CORONA 

Two Can Play That Game.BOBBY BROWN 

Swing Low Sweet Chariot.CHINA BLACK 

She's Got That Vibe.R. KELLY 

In The Summertime.SHAGGY w/ RAYVON 

Boom Shack A Lack.APACHE INDIAN 

Sweets For My Sweet. CJ LEWIS 

Whoomph! (There It Is)... CLOCK 

U R The Best Thing (Perfecto Radio Mix). 

. D:REAM 

Another Night.MC SAR & THE REAL McCOY 

Rhythm Is A Dancer. SNAP 

Baby Come Back.....PATO BANTON 

Mr. Vain.CULTURE BEAT 

Summertime..... 

.JAZZY JEFF & THE FRESH PRINCE 

Too Hot. COOLIO 

Something 4 Da Honeyz.. MONTELL JORDAN 
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I Got 5 On It..LUNIZ 

Lifted.LIGHTHOUSE FAMILY 

Brand New Day (I'm No Puppet).DARKMAN 

Tease Me.CHAKA DEMUS & PLIERS 

Mr. Loverman..SHABBA RANKS 

Compliments On Your Kiss.RED DRAGON 

Here Comes The Hotstepper.INI KAMOZE 

Don't Turn Around. ASWAD 

You Don't Love Me (No, No, No) (Original Radio 

Edit)..DAWN PENN 

Love City Groove.LOVE CITY GROOVE 

Searching. CHINA BLACK 

Shout (It Out).LOUCHIE LOU & MICHIE ONE 

Runnin’. PHARCYDE 

Close To You.MAXI PRIEST 

Sweat (A La La La La Long)..INNER CIRCLE 

Back To Life (However Do You Want Me). 

. SOUL II SOUL 

For my money a summer party 
just wouldn’t be complete without 
a splash of oldies. The following 
four CDs (sold as two volumes) 
rank among the most impressive 
60s collections you'll find. SIXTIES 
SUMMER MIX Vols. 1 & 2 features 
all-time favorite hits from the British 


Invasion and the Summer of Love going on virtually non¬ 
stop. Though not beat-mixed like club CDs, the gaps 
between tracks on these CDs are often seamless, making for 
a great sixties mix: 

60’s SUMMER MIX Vo/./ 

California Dreamin'...MAMAS &THE PAPAS 

Mr, Tambourine Man.BYRDS 

Itchycoo Park.THE SMALL FACES 

Happy Together..THE TURTLES 

Sunny Afternoon...THE KINKS 

Daydream Believer.,........THE MONKEES 

She's Not There.....THE ZOMBIES 

This Wheel’s On Fire.JULIE DRISCOLL, 

.BRIAN AUGER & THE TRINITY 

Brown Eyed Girl.VAN MORRISON 

Sweet Soul Music.ARTHUR CONLEY 

Respect.ARETHA FRANKLIN 

Soul Man.... SAM & DAVE 

Papa's Got A Brand New Bag.JAMES BROWN 

Barefootin*.ROBERT PARKER 

Knock On Wood.EDDIE FLOYD 

Rescue Me.FONTELLA BASS 

Hard To Handle.OTIS REDDING 

Dance To The Music.SLY & FAMILY STONE 

Green Onions.BOOKER T & THE MG'S 


ALL-T1ML 60S CLASSICS 



Summer Mix2 








THIS EQUIPMENT WILL INCREASE YOUR EFFICIENCY AND ALLEVIATE THE MOST EXPENSIVE PART OF 
YOUR SHOW. SET UP AND TEAR DOWN, WHILE INCREASING YOUR SHOWS APPEARANCE. THE SYSTEM 
TO THE RIGHT CAN BE SETUP IN JUST OVER S MINUTES. LET US SHOW YOU HOW WE HAVE BECOME 
ONE OF THE BIGGEST DJ COMPANIES IK THE MIDWEST. 


Specifications: 

27 tack spaces 
4" industrial casters 
Power inlets and outlets available 
Includes handles and latches 
Comes with rack screws 
Mouse hole between top and bottom 
Bottom 22L x 22W x 22H 
Top 22L x 22W x 25H 

50 pounds complete 

Our cases are aluminum grade 
construction with polyethylene sides 
(plastic similar to that of a pickup bed 
liner).These cases are virtually inde¬ 
structible: in fact, they come with a life¬ 
time warranty. When you scratch your 
case you can fix it in seconds with 
simple sandpaper. 





Every Sound Productions product starts 
from raw aluminum. All joints are welded 
and polished for unbreakable strength, and 
each product is hand made to assure the 
highest quality and workmanship. 

J {) !) *)+ dipping W 


Our truss brackets will slide into most stands and is the perfect way to hold your truss in 
the air. Brackets are rated for 200 pounds each. $24.99 each. 


■i 


www.soundproductions.com 989-386-2221 sales@soundproductions.com 
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Bend Me, Shape Me 
Flowers In The Rain 

Downtown... 

The Game Of Love 


Yeh Yeh . 
Runaway 


.AMEN CORNER 

.. THE MOVE 

.. PETULA CLARK 

WAYNE FONTANA & THE 

.MINDBENDERS 

.GEORGIE FAME 

.DEL SHANNON 


Gimme Some Lovin'.. SPENCER DAVIS GROUP 


You Really Got Me....THE KINKS 

Louie Louie.THE KINGSMEN 

Wild Thing.THE TROGGS 

...AND MORE 


60'S SUMMER MIX Vol,2 

I'm A Believer.THE MONKEES 

It’s Not Unusual.TOM JONES 

I Got You (I Feel Good).JAMES BROWN 

The Locomotion .. LITTLE EVA 

Think.ARETHA FRANKLIN 

Everybody Needs Somebody To Love . 

.SOLOMON BURKE 


These Boots Are Made For Walking.. 

.NANCY SINATRA 

The More I See You.CHRIS MONTEZ 

Guaglione.. PEREZ PRADO 

Needles And Pins.THE SEARCHERS 

Waterloo Sunset.THE KINKS 

5-4-3-2-1 .MANFRED MANN 


All Or Nothing.THE SMALL FACES 

Something Stupid ....NANCY & FRANK SINATRA 

The First Cut Is The Deepest .PP ARNOLD 

Monday Monday.THE MAMAS & THE PAPAS 

Turn Turn Turn.BYRDS 

For What It’s Worth.BUFFALO SPRINGFIELD 

Aquarius / Let The Sun Shine In...... 

...FIFTH DIMENSION 

Can’t Take My Eyes Off You.ANDY WILLIAMS 

Bullitt.LALO SCHIFRIN 

Mas Que Nada.SOUNDS ORCHESTRAL 

Surfin USA .THE BEACH BOYS 

Oh Pretty Woman.ROY ORBISON 

...AND MORE 


The Best ...Ever series of CD 
compilations has long been 
a favorite among DJs for 
its consistent track record of 
picking the right top shelf acts 
and huge hits. THE BEST 
SUMMER ...EVER! is one 



more fine example. Always 
produced with the goal of 
offering mass market appeal, 
the song picks are virtually all 
Top 40 hits and the assortment goes from slammin’ upbeat 
dance to chill-out and back. 



In The Summertime...... SHAGGY w/ RAYVON 

Compliments On Your Kiss.. 

..RED DRAGON w/ BRIAN & TONY GOLD 

Boom Boom Boom (UK Radio Edit).... 

.THE OUTHERE BROTHERS 

Wipeout.FAT BOYS w/THE BEACH BOYS 


Hot Hot Hot..ARROW 

Saturday Night (Radio Mix)..WHIGFIELD 

Dreamer (7" Mix).LIVIN’ JOY 

Sweets For My Sweet...CJ LEWIS 

Don’t Turn Around. ASWAD 

You Don’t Love Me (No No No) (Original Radio 
Mix).DAWN PENN 


Sweat (A La La La Long) (Original Version). 

..INNER CIRCLE 

Humpin’ Around (K Klassik Radio Mix).. 

.BOBBY BROWN 

Love City Groove.LOVE CITY GROOVE 

The Grease Megamix. 

.OLIVIA NEWTON JOHN & JOHN TRAVOLTA 

Give It Up.K.C. & THE SUNSHINE BAND 

Wake Up Boo! ....BOO RADLEYS 

Walking On Sunshine....KATRINA & THE WAVES 

Beach Baby..FIRST CLASS 

Barbados.TYPICALLY TROPICAL 

Y Viva Espana..SYLVIA 

Days.KIRSTY MCCOLL 
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Long Hot Summer.THE STYLE COUNCIL 

Summer Breeze...THE ISLEY BROTHERS 

Back To Life (How Do You Want Me). 

.SOUL II SOUL w/ CAREN WHEELER 

Lovely Day (Original Version).BILL WITHERS 

Summertime. 

.DJ DAZZY JEFF & THE FRESH PRINCE 

I'll Be Round (Timber Mix-Radio Version). 

.RAPPIN' 4-TAY w/THE DETROIT SPINNERS 

Searching (Mykaell S. Riley Mix).,. CHINA BLACK 

Club Tropicana.WHAM! 

Do It Again.THE BEACH BOYS 

Echo Beach.MARTHA & THE MUFFINS 

Somewhere In My Heart.AZTEC CAMERA 

Summertime Blues.EDDIE COCHRAN 

Summer Rain. BELINDA CARLISLE 

On The Beach. CHRIS REA 

Under The Boardwalk.THE DRIFTERS 

Summertime.GERRY & THE PACEMAKERS 

Summer (The First Time)...BOBBY GOLDSBORO 

Spanish Wine.CHRIS WHITE 

Now That We’ve Found Love.THIRD WORLD 


A long-time bestseller, this compilation can best be described 
as a Top 40 summer drive time radio set. Entitled NO.1 
SUMMER ALBUM, it's from the makers of the excellent No. 1 


series of various-artist CDs, and it's loaded with mass-appeal 
summer hits. 


On The Beach.CHRIS REA 

Someone, Somewhere, in Summer. 

...SIMPLE MINDS 

Love Shack...B52'S 


Three Lions....... 

.BADDIEL & SKINNER w/ LIGHTNING SEEDS 

Staying Out For The Summer.DODGY 

This Summer.,. SQUEEZE 

Alright.SUPERGRASS 

Wake Up Boo! .BOO RADLEYS 

Walking On Sunshine....KATRINA & THE WAVES 

Twisting By The Pool.DIRE STRAITS 

Long Hot Summer.STYLE COUNCIL 

Here Comes The Summer.UNDERTONES 

Sunny Afternoon.. KINKS 

Itchycoo Park.SMALL FACES 

Summer In The City.LOVIN’ SPOONFUL 

Kokomo.BEACH BOYS 

The Second Summer Of Love... DANNY WILSON 


Summer Time .FUNBOY THREE 

Cruel Summer.BANANARAMA 

In The Summertime .MUNGO JERRY 

.AND MORE 


DANCE 

r Tv 


■- ——— 1 . tSoni&M axim izer ™ 

YES^— 


From the moment you flip the switch you'll understand. The Sonic Maximizer from BBE makes everything sound better. 

The difference is not subtle, it's like listening to stereo vs mono. But don't take our word for it, listen to what Jammin' Jim Kerins, 
Mobile Beat Magazine's product review guru has to say: "This device makes poor speakers sound good and good speakers 
sound great. 1 ' 

BBE Sound tnc. 5381 Production Drive, Hunt tug ton Beach. CA 92647 * 800-231 8346 * bbesoundcom 200? BBE Sound Inc, 
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for profit minded DJs and 
Entertainment Services 


Spinnin 1 2000 explains in detail: 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! 


For Visa/Mastercard orders 

contact us at spinnin2000.com 

_ or call 800-892-4060 _ 

MAKE MORE MONEY & 
HAVE MORE FUN! 


If Your Local Music 
Store or Newsstand 

is not carrying 

Mobile Boat Magazine 

Tall them to call 

RETAILVISION 

at 800-381-1288 


"I called 
Retailvision 
and now I stock 
Mobile Beat 
Magazine 
so don ' t mess 
with me" 

wssbni 1 tutor 



THE FEIIRELL TAPES 


Thousands of DJ’s all over the continent 
have raised their rates after listening 
to Mark Ferrell's tape scries 
"Getting What v ou're Worth" 

Mark’s many Mobile Beat Show seminars 
have inspired DJ markets everywhere 
and is creating a major movement to 
change the face of the entire industry 

This invaluable series is available 
only by calling (909) 699-1992 
or by visiting our new website: 

wwwsdiscj ockeyameric€ucom 



We proudly accept Mastercard & Visa 



Categories include: 
Alternative/Modern Rock 
Big Band 

■ Disco 1970-79 

- Dance 1980-89 

H Dance 1990-01 

I Fast Country 

K Rhythm and Blues/Rap 

Reggae 

& Rock and Roll 1970-01 

& Slow Songs 1959-79 

| Slow Songs 1980-89 

St Slow Songs 1990-01 

1L Slow Country 

i Sock Hop 1955-1969 

& Special/Novelty Songs 

.E Vocalists 

II Wedding/Love Songs 

Now available ON DISK for just $9.95 additional! 

To Order ; With Visa or MasterCard - Celt585-385~9920 or 
send check or Money Order for $59 95 (includes shipping) to; 
PSWCOT Music Guide, c/o Mobile Beat Magazine 
P.O. Box 3Q9 t East Rochester, NY 14445 























































fgd iucl? SBLLS! LiKB yOUP Rd in ©sME 5 ? contact US POP decaiLS 



GREAT RATES for dealers and DJs: Just $65 per column inch (call for specs). All digital ad copy and payment-in-full for issue #76 
must be received by June 28,2002. For more information, or to place your ad with Visa, Discover, AmEx or Mastercard, call 
585-385*9920, or fax: 585-385-3637. Ad design is available; call for rates. 




Add professionalism to your shows with Custom DJ Drops! People will think you're 
a big-name DJ! The legendary "Mr. Voice" will produce amazing audio drops featuring 
your name or your company’s name on CD or MP3 for the incredible price of only $20 per 
drop, or get 10 for just $ 149! Log on to djresource.com or call 1.800.373.7625 for samples. 

Looking for cool new games to play at your next gig? DJ Chuck Fresh has written a book 
featuring the wildest stuff he's ever done at bars, parties and even weddings. If you're 
looking for something new and fun to liven up your shows,you need MAKE SOME NOISE1 

Just starting out? Dont miss Chuck Fresh's "How To Be A DJ" - now only $1 7.95! 


"LET THERE BE LIGHT” 

GLOW PRODUCTS 

MAGIC GLO INC. 

800 * 524-0848 

WE BEAT THE 
COMPETITION 

Call TOLL FREE for a price quote! 

www.magicglo.com 




umjiu.GoodTlmekQrooke.com 


384 Page Catalog with over 70,000 titles & FREE COG 

You pay shipping/handling 

Sound Choice, Pfsda.s, Chartbusters, Top Hits Monthly, Sweet Georgia Brown , Music Maestro , OK Karaoke 



3BS4 Buck Owens Blvd. * Bakersfield, Ca 33308 * 


, M/C, AM Ex, Discover, Check * 8uU-3uu-99DJ 



Chase-4-Moon 
$169 


Reflector for 
PAR 56 can 

$6,99 


Woofers with 120 
ounce magnets 


7DO WATT 


CD-CASE-65 

$46.50 


PV-POWER MIX-6 

6 mic in's + 2 Aux in’s 
Dual 150 wait amps 


LDW-dUT 


ROCK BOTTOM! 


MIC-WNADY 
VHF wireless 

$77 


WHILE THEY 
LAST! 


Haze Machine 

$219 


BAND 3. KARAOKE 
MIXER A 


cheaplights 
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PXS TOO H£EP THE ULTIMATE 
HAPPY frlRTHPAY CPI 


14 WfE&MT VERSIONS Of HAPP> 
mTHVW-tKCH ( SMTtfOf -SFilf PMCt 
To &ia t>MV\ 


ONLY $14 95 <+S«H) 

CALL 1-87 7-30 7-F-U-N-N 



DJi...KJi,,.Nc you can offer complete 
snow productions with inks excling 
1^- game show entertainment sysleml 

Qttgin&i 



— Digital Scorekeeping & Sound Effects 

— Lightning-fast Electronic Lockout 

— Rugged and Portable • Quick Set Up 

— Use Our Games or Design Your Own... 

Hu ilectured and distributed by Cieattve Imagineertng 
4153 SW 47th Avenue, *146 / Ft. Lauderdale, Fl 33314 

800-644-3141 »< -316'6001 

Fai 954 -316-6005 f www gameshDwmante.corn 

Ask about Waiia Bali* and our economical 
Mini-Game Show System, toot 



MOBILE 

* Learn hew to become a Mobile DJ or improve your anrent »k,;is. 

SCHOOL * fame teaches an aspects of Mobile DJ enterta wiwnL 

FLORIDA ACADEMY - Classes can be competed in as Mile as one week! 

* Come to us or we can come to you & leach all your DJs! 

* Comprehensive, thorough & guaranteed to increase your piofiis 
Call now lor info [727J531-8&8Q 
wfW.famedjschocJ com 

ofMOfl/tf ENTERTAINMENT 




Get Organized Now! 
InfoManager Mobile 
DJ Software 
www.cwarenet.com 


Help raise standards and create public awareness 

for the Disc Jockey industry! 


Get the Best DJ Insurance Policy Anywhere! 

The ADJA member discounted Group Insurance Policy is the only 
DJ Equipment Policy with the same underwriter since 1997. 

Coverage Includes: 

♦ Liability 

♦ Equipment 

♦ Unattended vehicle coverage 

♦ Loss of I D's and other media 

Find out more about the ADJA group policy, 
for members and non-members, offered through 
RV Nuccio by visiting; www.rviwccioxom. 



Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

♦ Get Discounted Rates on the Best DJ 
Insurance Policy Available 

♦ Get a Free Listing on the ADJA National 
Web Site! 

Visit our website at www.adja.org for more 
information and a membership application. 

www.adja.org 
Become a member today! 


ADJA ♦ 1964 Wagner Street Pasadena, CA 91107 ♦ 626- 



3204 ♦ www.adja.org 



www. mobilebeat. com 





































Set Includes: 

• Alphabet plus 24 categories | 

• 46 imprinted plastic cards 

• Looks GREAT!!. Lasts 4EVER!! 


To Order Call 1-888-621 DJOJ 


Dealers Welcomel 
www.musictrends.com 


iVcJmt a lull line of 1st quality glow tight 
jdi- in stock ml reatfy 
to s hip-usually within 
24 hours! 


fi 


IIS 


'—'O ^iurwfi.nortlwriilighlstichs com 

9TB-S40-3393 ■ ToII Frw a7M48-IM3 • F?« 9?f.84003M 



Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 
For price fist-see us on the web 
htt p:/ / wwvv. ka ra oke-wto le s ale. co m 

or call 


KARAOKE WHOLESALE 


-900-DISC 


FAX: 1-602-864-1884 


NEWEST 

_ MOTHER/SON SONG 

- Mr 

CD slngi* In * gi*«un'j cird 
tor th* groom to give ■■ 4 gifl 

WTicJeaii* $7 00 (U 00 lor 6 or incr*) 
RrKiii m«tn lo our clltnti for S 10,00 

T<NI Ff«; §77*4*-jS3£ 
w> r*. Inftrt K|4 e 1 a 4y him 


Creative Designs hr DJ s 

r fREE SAMPLE DESIGN AMO CONSULTATION 


CALL TOLL 




* Our Design Or Yours 

* Expertly Cmftt >d 

CHECK OUR WEBSITE 
FOR DESIGN AND PRICES 


Caf/ TO# Free: 


itn NV)0Jt-271-f98fl 

www. prewpodproducfe. com 


WANTED 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House • 12" Singles • Albums 

Will travel for large collections 

Buy • Sell • Trade 
• Want Lists accepted 


2istceMuryMaslc 

1 - 800 - 846-9501 


1 (201)641-66 10 * fax (20 1)641-9309 
I vmv.21centurymusic.com 
e-mail: sales@21centurymusic.com 


MUSIC 

DISTRIBUTOR 

Specialists in Various Artist CD 
Compilations (W holesale) 


All Styles Of Music 
Original Artists 

For Every Occasion or Setting 
DJ Specialty CDs 
As Seen On TV! 
Imports - Closeouts 
Club & Dance Remixes 
Ethnic CDs 


A.V.C. Sebastian 

(973) 731-5290 — W. Orange, NJ 
email: avesebastianf? msn.com 


liLffil 

^7iTW I 1 71 drlA 

il’lu 1 * T'-'irJ 

The Very Best Way 
To Clean Your Vinyl 

ibn 

908-754-1479 

3 www.kabusa.com 


ALL 

HIT MUSIC 
CD 

COMPILATIONS! 


Domestic 

Imports 

Specialty 


www. HITMUSICb 2 b. com 

Buyit@HitMusicb2b.com 


Get Tire Ultimate 
Instructional 
Video Course! 

A $ 100 , 000 + Wedding DJ 
gives his secrets to you* 
The cull Is FREE! 

If you wnnt to rnnha IIIOTO 

money doiuo wimt you iov», 

CALL TODAY 

1 -800-682-5544 


2 Great New Party Openers 


www.illnartyaames.com 

AWAFO WINNING 


32% OFF 



M LI LTI-CARTw 

Call 800-488-0331 for nearest dealer 
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Ary good summer com¬ 
pilation iincludes top 
reggae hits. For a great 
collection of classic 
island music, check out 
REGGAE REGGAE 
This two-CD, 40-track 
set is a great represen¬ 
tation of that peaceful 

sound, including covers done in classic reggae 
style. Check it out mahn! 

Someone Loves You Honey.JUNE LODGE 

Lady.WAYNE WADE 

I Don’t Wanna Dance.EDDY GRANT 

I Don’t Like Reggae.FRENCH CONNECTION 

Mr, Loverman.SHABBA RANKS 

Please Don’t Talk To Jessica.RUN 4 FUN 

Sweat (A La La La La Long).JON WILSON 

Girlie Girlie.SOPHIA GEORGE 

Stop That Train.. 

. CLINT EASTWOOD & GENERAL SAINT 

Wonderful World Beautiful People...JIMMY CLIFF 

Get Up, Stand Up.BIG YOUTH 

Oh Carolina.SHABBY G 

I Won’t Let You Down.2 BOYS 

Let Your Love Flow.JOHN HOLT 

Girl...SUNDANCE KID 

Can’t Help Falling In Love.TO BE FREE 

Stir It Up. BOBMARLEY 

Israelites.DESMOND DEKKER 

Sideshow. BARRY BIGGS 

A Message To You Rudy.. DANDY LIVINGSTONE 
I Wanna Wake Up With You ...BORIS GARDINER 

Staying Alive.FEVER w/TIP PA IRIE 

Do You Feel My Love...EDDY GRANT 

Irion Lion Zion. SCARFACE 

Double Barrel!.SUNDANCE KID 

Mother And Child Reunion.STICKS 4 N FIRE 

I Shot The Sheriff.INNER CIRCLE 

Dancehall Good To We.PAPA SAN 

Great Train Robbery..BLACK UHURU 

Reflections Of My Life. 

..RUDDY THOMAS & BARRY BIGGS 

Cocaine In My Brain...DILLINGER 

Games People Play.BON ANDY 

Help Me Make It Through The Night .JOHN HOLT 

Everything I Own.KEN BOOTHE 

Cherry Oh Baby.ERIC DONALDSON 

More Than I Can Say.JUNE LODGE 

OK Fred.ERROL DUNKLEY 

Hotstepper..KAMIKAZI 

Ruggig Reggae...ETTVA SVLIGT 

Hello Darlin’.TIPPA IRIE 

...Stay Tuned 



Building on the success of the highly acclaimed Digital Scratch Tools, 
Volume 1 , DJ Gerald “World Wide" Webb and www.DigitalScratch.com have 
taken the concept of the beat/sound effect CD to another level with Digrtaf 
Scratch Tools, Volume 2. This collection of beats, breaks, transitions, 
effects and drops covers all the bases for the “digital DJ.” A pioneer in 
the art of beat mixing with CDs, DJ WWW has assembled another hot 
combination of digital mixing tools. 

First off, this is a two-CD set—that is, you get two identical CDs, so 
you can do beat juggling and other mixing moves without having to buy 
or burn a second CD. Also along with the CD tracks, DST 2 comes with 
12 ready-made, high-quality MP3 tracks and some computer video clips 
with tips to help you use the tools to the best effect. The retail price for 
all this is $24.95. 

The beats feature top-notch production and cover a wide but usable 
range from smooth, kicked back hip-hop grooves to hard house hyperactiv¬ 
ity. Most of the beats come in multiple BPM versions, with up and down 
tempo transitions included. The variety makes this collection a powerful 
addition to Club and Mobile DJs’ libraries as well as a secret weapon for 
battle mixers. 

The sound effects and drops avoid the obvious. I found some of the 
sampled synth sounds to be perfect for beefing up a mix. Many of them are 
single notes or sounds that you can play around with and chop up to your 
heart's content. The shouts range from sassy clips to extended phrases, 
many delivered by DJ WWW with his rich on-air-quality baritone, others with 
just the right studio effects to create the vibe you need. 

Find out more about Digital Scratch Tools, Volume 2 at 
www. d igita Iscratch. com. 

Vinyl Record Day 

August 12,2002 marks the 125 m year since Thomas Edison invented the 
phonograph, way back in 1877. A number of DJs are planning a celebration 
for August 11,2002, in the tri-state area of New York City (location to 
be announced). Vinyl Record Day will offer music to appeal to everyone 
from grandparents to grandchildren and will feature record dealers, classic 
turntables on display, record displays, posters, food concessions, guest DJs, a 
DJ/Mix/Scratch competition, album cover art, teen DJs using vinyl, and much 
more. Contests with prizes are planned throughout the day and a 45-RPM 
dance is scheduled for the evening. If you're interested in attending or partici¬ 
pating, contact John Rozz at 203-265-9796 or by e-mail at rozzl @aol.com. 
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Abracadabra..www.theDJproshop.com.800-355-7746.....80 

American DJ..... vAvw.ameficandi.com.800-322*6337.,,..,....3,100 

Aphex,.....vAvw.aphex.com....818-767-2929..........17 

8-52 Pro Audio...VAvw.b-52pro.com.....323-277-4100,......55 

BBE. VAVW.bbesountJ.com........714-897-6766,.,,.... 91 

Breakthrough Marketing.vAvw.breakthroughbrochures.com.800-810-4152...85 

CAVS... VAVw.cavsusa.com. 562-422-9743,.. 49 

Chauvet,.,,,...www.chauvetlighting.com.800-762-1084 13, 53 

Community Professional Loudspeakers.www.loudspeakers.net.800-523-4934..,8 

Core Store....www.thecorestore.com.,800-324-2673 14 

Crown Audio.www.crownaudio.com. .,..800-342-6939 99 

CSL....wvw.csni.com... 888-429-0418,.38 

DJ intelligence....mobilebeat.DJintelfigence.com...39 

DJiSP ili I it- a r + ■ b -t tit fl 4 I ■ * «•* * ft -I * i # « < I*'* If 4 b b -r ■ bib fr * ■ i i aii-ib# www.djisp.com ,. 866*293-7044 . ,..,48 

DJ Power...www.djpower.com...650-964-5339.23 

Electronic Bargains..ww.electronicbargains.com.800-336-1185.39 

Electro-Voice..www. el ectrovoice.com......952-736-3901.2 

Fostex...www.1ostex.com..562-921 -1112.51 

Gem Sound....www.gemsound.com...800-848-9591.77 

Gemini Sound Products.www.geminidj.com. 732-738-9003.33 

Grundorf Corp..www.grundorf.com.. 712-322-3900..75 

Audio 2000's <H 8 F Tech. Inc.).www.audio2000s.com...,...805-523-2759.....45 

Island Cases.. www.islandcases.com..800-343-1433.84 

JBL.....www.jblpro.com. 818-894-8850. 25 

J.D’Addario & Co.. Inc.www.planet-waves.com......631-439-3300.... 27 

Jewelsleeve... ....wvAv.jewelsleeve.com..800-863-3312.37 

J M Electronics....wvAv.jmelectronlcs-onllne .com.407-862-3363.76 

Mackie Designs....,..,..,.....,., ............... wv/w.mackie.com.....800-898-321162, 6r 

Mixmeister.. www mixmeister.com/mobile.......425-821-3470...22 


Odyssey Cases... 


Peavey Electronics 


Pro Sound 8 Stage 
QSC Audio... 


SilverFlight 


i t it 1 bi b I b I IM b i S I ■ 


Sure Glow.. 

The Stanton Group.www.stantonmagnetics.com. 


Univenture...www.univeniure.com... 

Vestax.....www.vestax.com........ 

VocoPro ......www, vocopfo.com.. . 

Wedding Wheel.www.thewetJdingvvheel.com. 

Yorkville.....www.yorkville.com.. 


.......310*727-0744. 

...6 

.773-582-8008. 

..36 

.978-688-8800. 

..21 

.401-295-9000. 

...43 

.626-334-0800. 

...7. 31 

. 800*338*0531 . .. 

...54 


...98 

.. . 800-782-7210. 

.,,.15 

.800-404-8230. 

...72 

407*331*3600.... 

19 

.800-303-6577. 

.10.11 

.800-854-4079. 

....29 



**.,.,,.860 *434 "919C...41 


888*6 7 8*2112.. 

....97 

.800-788-4487. 

.69 

.989-385-2221 . 

....89 

.888-920-GL0W. 

....90 

,, 954*929*8999 

5 

.626-401-9901. 

....71 

.800-992-8262. 

....36 

.401-295-9000. 

,57 

.... ,800-678-5348___ 

Q 

.416-806-1855.. 

....37 

.716-297-2920. 

....51 


Contact Iris Fox @ 516-771-5522 for Advertising information 
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The Most 
Comprehensive 
Supplier of 
State-of-the-Art 
Equipment Lighting 
and Special Effects. 

<f AUDIO i> 

<f LIGHTING 



STORAGE & CONSOLES I 


<& DJ REFERENCE MATERIALS 


% ACCESSORIES 




MUSIC S> 

<g KARAOKE I> 

Your One-Stop DJ Shop' 1 

for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 



or call us toll-free: 

(888) 678-SI 12 

Phone (480) 539-5588 
Fax (480) 539-S5S5 
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This will get you pumping! 



DPC* 1400 X by Peavey 



The DPC1400X represents a 
revolution in power amp design. 
Never before has so much power 
been packed into one rack space. 
Peavey's patented phase 
modulated design delivers 
1400 Watts RMS of crystal 
clear digital power and weighs 
only 15 lbs. The DPC 1400X 
leads the market with features 
you really need such as DDT" 
(distortion detection technology) 
which virtually eliminates power 
amp distortion. So if you are 
tired of carrying that heavy 
amp rack, Peavey has your 
amp for the new millennium. 



Shop online at www.peavey.com 


Listen To This m 
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crauin 


Crown doesn’t just manufacture amplifiers, we invent them. For over fifty years 
we have led the charge of every significant amplifier technology-from protection 
circuits insuring your show will go on, to output stages giving you the best sonic 
performance you can buy. Of course, we’ve also been watching our competitors 
clamor for these technologies as our patents expire. But while they're struggling 
up that mountain, we've already conquered the next. Don’t be (eft behind, visit 
www.crownaudio.com/mus m14 today. Crown... invented technology 


H A Harman Internatiorai Company 


* 2002 Crown international. Inc, 
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SHOW WITH A 


SELECT FIXTURES^ 
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GET FULL CONTROL 
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IE ADVANTAGES TO CH0D5IN 
IICAN DJ CONTROLLERS: 
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/ EASY TO USE, PORTABLE 
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CREATE A BETTER LIGHT 
SO YOU LOOK BETTER. 
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SHOWS FOR INCREASED 
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REVENUES 
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/ INCLUDES FREE INFORMATIVE 
INSTRUCTIONAL VIDEO. 
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NEW LIMITED TIME DEFER: 

SIGN-UP FDR A FREE "ADJMAIL.COM 
E-MAIL ADDRESS AT 
WWW.AMERICANDJ.COM 
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PLUS: JOIN THE DJ FORUMS AND 
ONLINE NEWSLETTER 
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